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SALES AT CHICAGO SHOW SET RECORD 


GRIFFITH HEADS 
N. A.D. A. FOR °29; | 


MEETING CLOSES 


Annual Dinner Draws 
Big Crowd; Grant 
Is Speaker 


By WALTER BERMINGHAM 


HICAGO, Jan. 29.—War-| 
ren E. Griffith of To-| 


presidency from the office of vice- 
president last December on the 
death of C. C. Coddington, 1928 
president. He is the Chrysler- 
Plymouth dealer in Toledo. 

The annual session of the yo 
ation, held each winter during the 
Chicago National Automobile Show, | 
closed with the annual banquet to- 
night after one of the most success- 


ful meetings in the history of the | 


(Continued on page 12) 


CHASSIS ELUCIDATORS 
WILL MEET IN CHICAGO 


Chicago, Jan. 29.—The sixth an-| 


nual meeting of the National Asso- | 


ciation of Chassis Elucidators will 
be held in Hotel Stevens here Fri- | 
day evening, according to E. J. Mc- 
Mullen, chairman of the board of} 
directors of the association and| 
Oldsmobile chassis demonstrator. | 


The association is composed of auto- | 


mobile chassis demonstrators of the 
various automobile companies. 

Mr. McMullen is the veteran chas- | 
sis demonstrator of the industry, 


having been engaged in this work) 
for Oldsmobile for the last fifteen | 
years, during which time he has at- | 


tended the principal automobile 
shows held in this country. 


General Motors Hotel Display in Chicago 


| 











650 Attend Nash 
Show Luncheon 


Chicago, 
| Nash Company entertained 650 
| Nash distributors and dealers at 
| luncheon in the Gold Room at the| 
| Congress Hotel today. The number 
| of dealers present constituted a, 
| record for this Chicago luncheon | 
}and compares with about 500 last | 
year. 

| H. T. Hollingshead, head of the | 
Chicago Nash Company, Cook | 
county distributor, acted as toast-| 


| 
| 


| 


Jan. 29.—The Chicago | 


| 


master, and told briefly the devel- | 


opments of the past year, and out- 
| lined plans for 1929. 

Mr. Hollingshead then introduced 
C. W. Nash, who spoke in his usual 


| 


| forceful manner, giving his reasons | 


for believing that 1929 is going to 
| be the greatest year in the organi- 
zation’s history. E. H. McCarty, 
vice-president in charge of sales, 
talked on the opportunities that lie 
ahead of Nash salesmen and deal- 
ers. 


Big 1929 Output Seen ¢ as 
Stimulant for Business 


LEVELAND, 

traordinary volume of motor 

ear production that should have a 

stimulating effect on other lines 

of industry is in prospect for 1929, 

says the Union Trust Company of 
this city. 


Jan. 29.—An ex- 


The automobile industry has en- 


tered the new year with the highest 
schedules on record. Estimates of 
the year’s results range from 5,000,- 
000 to 5,400,000 cars and trucks, com- | 
pared to an output of 4,650,000 in| 
1928. 

“There is every prospect that the | 
number of cars made in the first 
quarter and the first half will be 
unprecedented,” says the bank in 


its magazine, Trade Winds. “Out- 


This would be a larger total than 

|for any full year before 1923. 

| “One immediately stimulative 
factor is the reported low level of 
stocks of cars in dealers’ hands. 
An actual shortage of low-priced 
cars exists, while stocks of all cars 


are estimated at 20 per cent. below 


one year ago. 
“It seems evident that the rated | 
capacity of automobile plants of| 


| more than 7,500,000 is substantially | 


above immediate 


mand. But the margin between de- | 


prospective de-| 


mand and productive capacity has} 


| been wide during the last decade, | 


and this fact has not held back the | 


automobile industry nor limited the | 
amazing growth of its prosperity. 
e- industry has a strict policy of 
holding outputs in line with de- 


| 


put for the first six months may| mand, so that overproduction is i 


reach 3,000,000 cars and _ trucks.) 








likely.” 





a 


Pe Oe os 
(Photo by Kaufmann and Fabry.) 


THE ATTRACTIVE General Motors display shown above is being seen this week in the grand ball- 
room a the Stevens Hotel in Chicago. 


Canadian Production i in 


1928 Sets High Record 


ONTREAL, Jan. 29.—Produc- 

tion of automobiles in Canada 
during the calendar year 1928 
reached a new record of 243,382 
ears having sales value, f. o. b. 
plant, of $151,826,338. This output 
was 18 per cent. greater in num- 
ber and 24 per cent. higher in 
value than in 1926, the next best 
year, when 204,727 cars,. valued at 


$122,629,537, were made. In 1927 
production totaled 179,054 cars, 
valued at $115,904,228. These 


figures were made public today by 
the Dominion Bureau of Statistics. 

Compared with data for the previ- 
ous year, figures for 1923 show that 





ARREN E. GRIFFITH, who 

will lead the National Auto- 
mobile Dealers’ Association as 
president in 1929. 














the number or cars made available 
for use in Canada was the highest _ 
on record, and that the number of 


cars imported and the number ex-| 


norted also reached new high levels. 
Imports for 


the corresponding 
ars in 1927, and exports numbered 


79,855 cars or 38 per cent. more than | 
| the total of 57,852 cars shipped in the | 


previous year. The apparent con- 
|Sumption of motor cars in Canada 
| was 210,935, as determined by adding 
the Canadian production of 243,382 
cars to the 47,408 cars imported and 


(Continued on page 12) 


OLDS 1929 PRODUCTION 
ON STEADY INCREASE 





Detroit, 
the Olds Motor Works, 
General Motors, is practically at the 
peak reached during spring and 
summer months, when new high 
production records were made. 

Production of the 1929 Oldsmo- 
| bile is being increased rapidly and 
the output scheduled for the cur- 
rent month will be several times 
gerater than January, 1928. Accord- 
|ing to Oldsmobile officials, dealers 
| are highly optimistic and from com- 
|mitments made, production and 


| sales should show a large gain over | 
last | 


the high records established 


| year. 





O MANUFACTURERS 

AND DEALERS at 
|| the Chicago Show: If you 
have any news please 
| telephone it to the Auto- 
'| motive Daily News Chi- 
cago editorial headquar- 
|| ters, Wabash 7225 or 7226. 


the year totaled 47,408 | 
cars in 1927, and exports numbered | 
figure of 36,630) 


Jan, 29.—Employment at 
division of | 











BOTH PUBLIC AND 
DEALER ORDERS 
AT TOP FIGURES 


Biggest Retailer Turn- 
out in History of 
Exhibition 

Special te ns nani Daily 
HICAGO, Jan. 29.—This 
is Outdoor Sports and 
Golfers’ Day at the Coliseum. 
As a matter of fact, the. 
weather suggests indoor 
sports, and perhaps that is 
the reason why the outdoor 
sports are flocking inside the 


| Coliseum in such crowds. 
With Monday's returns all in 
| the show committee has a2n- 


News 


__| nounced that the greatest Monday 


| erowd in history passed through 
the turnstiles. Last night the big 
| building was filled beyond com- 
fort. A great many visitors from 
a distance got into town on Sun- 
day and the hotels are somewhat 
— where to put them all. 
There is no doubt that this is the 
there dealer show ever. All the 
companies admit that more distrib- 
utors of their particular lines are 


(Continued on Page 4) 


A.D.N. Show Issue 
Shipped to Chicago 
By Own Airplane 


Chicago, Jan. 29.—The 
Tuesday issue of Automo- 
tive Daily News was 
shipped to Chicago from 
New York by this publica- 
tion’s own special airplane 
and was delivered early 
Tuesday, at about same 
time with local papers. 

This is the first time 
such delivery has been ef- 
fected by any publication 
in the automotive field. 

The plane made the trip 
in less than eight hours, 
which is just about a rec- 
ord for commercial flights 


of this kind. 


SAYS CLEVELAND BECOMING 
IMPORTANT EXPORT CITY 
Cleveland, Jan. 29.—Activities of 
automotive manufacturers are rap- 
| idly placing Cleveland. and the 
| Fourth Federal Reserve District 
| among the nation’s chief export ter- 
| ritories, according to R. T. White, 
| assistant vice-president of the Union 
| Trust Company. Co-operation be- 
| tween Department of Commerce of- 
| ficials, chamber of commerce heads, 
| bankers and manufacturers is prom- 
| ising Cleveland its most prosperous 
'export business in 1929, according 
to White. 
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McCLAREN RUBBER CO. 





‘ Charlotte, N. C., 
McClaren Rubber Company is in-' Balloon. 














Tar, Road-Oil. 
Chewing Gum 


HOME anv GARAGE 


Manulactured by 


Bros.ee Propucts Inc 
Hamilton, Ohio USA 


DISTRIBUTORS 


A Limited Number Distributors Franchise Available In Most 
States. 


, QUANTITY PURCHASES NO 
GOVERNING INFLUENCE 


Our Franchise Is Unique And Attractive 


write wire BROSLEE PRODUCTS, INC. 


HAMILTON, OHIO. UV. S. A. 
































stalling equipment for the produc- 
INSTALLING EQUIPMENT | tion of a new tire to be known as 
Jan. 29.—The| the McClaren Autocrat Universal 


Hershey, Oakes ; 
And Houdaille 


Ratify Merger 


Detroit, Jan. 29.—Consolidation 
of the Houdaille Corporation, 
Hershey Corporation and_ the 
Oakes Products Corporation into 
a new corporation to be known 
as the MHoudaille-Hershey Cor- 
poration, was approved by stock- 
holders of the three companies at 
a special meeting held here yes- 
terday. 

The Houdaille Corporation makes 
Houdaille shock absorbers, the 
Hershey Corporation manufactures 
the Hershey Co-Incidental Lock 
and the Oakes Products Corpora- 


locks, motor cooling fans, door 
handles and other devices for auto- 
mobiles. 

Claire L. Barnes, 
president of the heretofore sep- 
arately operated companies, will be 
president of the new corporation. 
Under the plan approved by the 
stockholders, Class A shares and 
Class B shares of the Houdaille, 
Hershey and Oakes Companies will 
be exchanged for Class A and Class 
|B shares of the new 
Hershey Corporation on a share for 
share basis. Shares of the indi- 
vidual companies are listed and 
traded in on the Chicago and De- 
troit Stock Exchanges. 
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AN AMERICAN 


automotive executive with a 
thorough knowledge of manu- 
facturing and assembly abroad 
is available for a new connec- 
tion offering an opportunity to 
earn from $15,000 te $25,000 
a year. Strong personal con- 
tacts in Europe, but available 
for United States or any other 
part of the world. Address 
Executive, 

care of Automotive Daily News, 
350 Hudson Street, New York 








tion manufactures tire carriers, tire | 


who has been} 


Houdaille- | 


——— 
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| 
SPARKS from DETROIT 


That Weather 











* * * 
Chicago’s Motor Home 
* * * 


Working Habits 


* 


Names 








OR SHEER caprice, nothing beats Chicago weather. As 

this is being written, the weather could not be improved 
‘on and the show management might have ordered it. But 
inside of a few hours, the chances are all in favor of a swoop 
| up—or down—of the temperature. The fully equipped show 
visitor ought to bring his fur coat to Chicago, but he may 
find that a palmleaf fan comes in handy when the mercury 
| makes the up trip. 
‘ * * 
The show is going brilliantly. There is universal 
comment on the beauty of the setting, which is the most 
|attractive that is remembered, and the exhibits themselves 
are strikingly handsome, even with recollections of New 
York still clear. And the attendance is very satisfactory to 
National Automobile Chamber of Commerce officials, who 
predict record-breaking figures by the time the show is 
|over. It is expected that close to half a million people will 
| have visited the Coliseum by the time the show closes, next 
| Saturday night. 
There is the keenest interest displayed in the free 
| exhibits that occupy important space in all of the big hotels. 
A tour of these would doubtless give the tourer a compre- 
hensive view of the major factors of the industry, but in 
spite of misgivings on the part of the show management, 
their presence does not seem to be affecting show attend- 
ance adversely. 

* * * 

Chrysler’s De Soto made its first bow at a Chicago show 
this year, and made a very favorable impression. The line 
has been the center of an interested crowd every time that 
it has been observed. = = 

‘ * | erected in the record-breaking time 
|of less than eight months. Actual 
constructing time, including the 
razing of the old building on the 


site and the erection of the new one 
to a height of 260 feet, was just 234 





of the 
where 


VISIT to the new home 
Chicago Motor Club, 
| they are holding open house, is well 
worth while. The building is seven- 
teen stories high, thoroughly equip- 


ped for the club’s service and was (Continued on Page 18) 
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THE MOTO METER COMPANY} 
LONG ISLAND CITY. N-Y. 
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WHEN BETTER AUTOMOBILES ARE 
BUILT ... BUICK WILL BUILD THEM 











The car that 





bears the BUICK 


> * 
emblem is sure of 
an eager demand 











Twenty-five years’ devotion to an unswerving policy 
of value-giving has built up tremendous bulwarks of 
public confidence in Buick . . . and has invested the 
Buick emblem with deep and enduring significance. 


The public is constantly demonstrating its faith in 
Buick by buying Buicks in greater volume than any 


other fine car. 


BUICK MOTOR COMPANY, FLINT, MICHIGAN 


Division of Genzral Motors Corporation 


Those desiring the Buick franchise should have 
their names on file 


Thousands of Buicks are sold annually without 
demonstration. Thousands of local owners keep 
standing orders on file for one or more new Buicks 
every year. 


The car that bears this famous emblem is sure of an 
eager demand. And the dealer who sells that car is 
directly in the path of opportunity! 
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Willys-Morrow Co. 
Has Rapid Growth 


Chicago, TL, Jan. 29.—In the 
rapid development of the Willys- 
Morrow Company, Inc., Elmira, 
N. Y., is found one of those ro- 
mances of the automotive indus- 
try which are sometimes over- 
looked in the hurry of modern 
events. 

Two years ago this organization 





began marketing in a modest way 
a patent spring shackle of unusually | 
simple design and automatic action. | 
The shackle had obvious advantages | 
in its simplicity and sturdiness, and | 
the company went after equipment 
business on a soundly conservative 
basis. The first car to employ the 
shackle as standard equipment was 
the Durant Six Star, about two 
years ago. 

Today the Willys-Morrow Com- 
pany, Inc., supplies equipment 
shackles for the entire Durant iine, 
for the Whippet fours and sixes, the 
Willys-Knight 70B, the Chandler 65, 
the Plymouth, De Soto and Fargo 
in the Chrysler line, the Graham- 
Paige 612 and 615 and the Pontiac. 


This vear the shackle will be used 
on 1,500,000 cars, about one-third 
the total production of passenger 


cars in this country. A number of 
other makes will be using it before 
the year is out. The story is an- 


other proof of the fact that the OREGON 


parts manufacturer in the automo- 
tive industry with a worthy product 
to sell can achieve a growth beyond 
anything to be hoped for in any 
other industry. 


CHRYSLER DISTRIBUTOR IN| Oren Stages, Inc., 


DETROIT OPENS BRANCH 


Detroit, Jan. 29.—John H. Thomp- 
son, distributor for Chrysler and 
Plymouth cars and the Chrysler- 
built Fargo commercial line, has 
opened another branch, the third | 





Car 





DWIN B. 


election as 
board for the company was an- 
nounced in Monday’s issue of the 
Automotive Daily News. 


JACKSON, vice- 
president of the Stutz Motor 
Company of America, whose 
chairman of the 


Chicago Show Sets 
New Sales Record 


(Continued from Page 1) 
here than in any past year. The 











. eters ‘ 





dealer luncheons and dinners are 
all setting new records. 

Studebaker last night had nearly 
700 dealers at dinner at the Palmer 
House. Nash this noon set a rec- 
|ord. It will be interesting to hear 
| what the dealer commitments dur-| 
}ing the show have totaled. 
Even on the retail side the show 
is proving a big success. Several | 
|companies have announced more or- | 
ders actually booked at the show 
than ever before. A visit to the 
shop equipment section at the Col-| 
iseum told the same story. The feel- 
ing here is that this week is going 
te set the high-watermark in both 
dealer commitments and retail sales 
in the history of Chicago shows. 


HACKENSACK DEALERS TO 
OPEN SEVENTH ANNUAL 
SHOW ON FEBRUARY 25 


Hackensack, N. J., Jan. 29.—The 
seventh annual automobile show 





eo ,held under the auspices of the 
Hackensack automobile dealers, all 
of whom are members of the Bergen 


FACES PROBLEMS County Automotive Dealers’ As- 
OF BUS LEGISLATION er gp will be held in the Arcola 


Auditorium during the week 
of February 25, concluding Saturday 


Portland, Ore., Jan. 29.—Con- night. March 2. 
firmation of the purchase of the The committee in charge of the 
and of the Show is comprised of Frank C. De- 


Coast 


Pacific Railroad has started dis- 
cussion 
now meeting as to future policy of 
the state as to motor franchises. 
Shall the state continue a policy 


granting 
added to the list within three years. | financed, 
The new branch is in the north- | public-repaired right of 


of 


marest, Chevrolet dealer, chair- 
man; Harry Peters and John Mc- 
Crane, and they have engaged Moe 
Katzman again as manager. He 
has managed every show § since 
these general displays have been 
in vogue here the past seven years. 

Besides the automobile dealers 
there is a group of dealers in acces- 
sories who are seeking the spaces 
on the sides of the hall, where cars 


Auto Lines by the Southern 


in the state Legislature 


free 
public-maintained 
way 


use of public- 
and 
to 


western section of Detroit, and has | transcontinental rail line companies |C@not be accommodated, and their | 
about 4,700 square feet of floor|as it has done for the smaller in-|#Ppearance adds to the general at- 
space. It is in charge of Samuel | dependent companies? That is one|‘Tactiveness of the display. 


M. Beatty, who has for the last |of the questions. 


The other is,| 


fourteen years been active in the} Shall a measure be passed granting) MOORE MFG. CO. GETS 


retail field, covering both car and'the certificate of convenience and 
necessity? 


accessories sales. 


CHARTER IN IOWA 




















See It Today! 


the phenomenal 
Water Heater that’s creating 
sensation. Sales are pyramiding. 
heater installed in a car sells 
heaters. 


Here's 


invented. You'll want the “HaD 


See it today. 


PIST 


facturers. 









HaDees 
such a 


It is the most practical, 
efficient and most healthful heater ever 


J Hottest Thing 








Hot 
Every 
more 


most 


ees’ — 


it’s a money-maker too good to pass up 


LIBERTY FOUNDRIES CO., 





See the new Burd Triple Duty Piston Rings—also the Plain 
Turned, Oil Guard and Quick Seating rings that have for 
years been the choice of leading dealers and car manu- 


BURD HIGH COMPRESSION RING CO., ROCKFORD, ILL. 


See These Products at SPACE 132, CHICAGO SHOW 


Waterloo, Ia., Jan. 29.—Moore 
Manufacturing Company, Concrete 
| Avenue and Rath Street, maker of 
bumpers, heaters and other auto- 
mobile accessories, which has been 
under the individual ownership of 
E. L. Moore for the last sixteen 
years, is now incorporated. Articles 





of $50,000. 





| 


agers luncheon, Draper 


THURSDAY, 


10.00 A. M.—Motor 
Statler Hotel. 





WEDNESDAY, JANUARY 30 
10.00 A. M.—N. A. C. C. directors’ meeting, Auditorium. 
10.30 A. M.—Oldsmobile dealers’ meeting, Chicago branch. 
12.30 P. M.—Chrysler and Plymouth luncheon, Congress Hotel. 
12.30 P. M.—Jordan dealer luncheon, Stevens Hotel. 
1.00 P. M.—Gardner Motor luncheon, Blackstone Hotel. 
1,00 P. M.—Franklin dealer luncheon, Blackstone Hotel. 
1,00 P. M.—National Association of Auto Show and Association Man- 


2.00 P. M.—Oldsmobile dealers’ meeting, M. A. I. Club. 

00 P. M.—Auto Electric Association meeting, Stevens Hotel. 
P. M.—Peerless Motor dinner, Congress Hotel. 

P. M.—Willys-Overland dinner, Palmer House. 
P.M.—Oldsmobile dealers’ dinner, Congress Hotel. 


12.30 P. M.—De Soto dealer luncheon, Congress Hotel. 
12.30 P. M.—Marmon dealer luncheon, Blackstone Hotel. 
12.30 P. M.—Durant dealer luncheon, Palmer House. 
6.30 P. M.—Reo Motor dinner, Congress Hotel. 
FRIDAY, FEBRUARY 1 


and Equipment Association directors’ meeting: 


1.30 P. M.—Chevrolet meeting, Majestic Theater. 
6.30 P. M.—Chevrolet banquet, Palmer House. 


Hotel. 


JANUARY 31 








300 AUBURN DEALERS 
GATHER AT CHICAGO 


Chicago, Jan. 29.—Three hundred 
dealers in the Middle West gath- 
ered for the annual dealer organ- 
ization meeting sponsored by the 
Auburn Motor Car Company. Lunch- 


eon at noon today in the Stevens 
Hotel was followed by an illustrated 
talk by R. H. Faulkner, vice-president 
of the organization. Faulkner, in 
the absence of President E. L. Cord, 
who is not attending the Chicago 
show this year, outlined the sales 
plans for the coming year and the 
new policies inaugurated. 


PATENT INFRINGEMENT 
CHARGED BY TRIPLEX 


New York, Jan. 29.—Triplex Safe- 
|ty Glass Company of North Amer- 
| ica has filed suit against Pittsburgh 

Plate Glass Company, alleging in- 


fringement of a patent covering the 
manufacture of laminated or non- 
shatterable glass. 


| The suit, brought in the United | 


States District Court of the Western 
District of Pennsylvania, asks an ac- 
counting to date and an injunction 
to prohibit further sales of glass 
made under the alleged infringe- 


4 to answer. 


INCREASED OUTPUT OF 
FARGO TRUCKS PLANNED 


Detroit, Jan. 29—Vastly enlarged 
|output for 1929 of Chrysler’s re- 
| cently announced Fargo commercial 
| cars was Outlined by Harry A. Kauf- 
mann, sales manager, in a discus- 
sion with Fargo dealers. 

“Since the announcement of the 
two Fargo lines of half and three- 
| quarter ton vehicles last October, its 
executives have centered their ac- 
| tivities largely on building a nation- 
wide dealer organization to mer- 
chandise and service them. Repre- 
| sentatives in several hundred cities 
| having been obtained from the thou- 
|}sands of applications received for 
sales rights, the company is now 
able to make plans for producing 
and merchandising its cars in vastly 
enlarged quantities during 1929,” 
Mr. Kaufmann said. 





STANDARD OIL OF OHIO 
BOOSTS GAS PRICE 1 CENT 
Cleveland, Jan. 29.—The Standard 
Oil Company of Ohio has advanced 
| the tank-wagon price of gasoline in 
|its territory 1 cent a gallon, making 
the new prices 17 cents for Red 
Crown and 20 cents for Sohio ethyl 
gasoline. The service station prices 
remain unchanged at 19 and 22 
cents, respectively. Dealers previ- 
|ously had been allowed a differen- 





provide a capital stock in the sum| ment. Defendants have until March | tial of 3 cents, which is now cut to 











MAHELUU ELLE EDL 


HaDees 
OPEN AND 


Car Heater | CLOSED TYPE 











NORMA- 
ILL. HOFFMANN 
Headquarters 
is open 
at Suite 5A 
Stevens Hotel 
* 8 & 


q WELCOME! 
~ 


ROCKFORD, 











ing or one for 
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Stamford, Conn., U. S. A. 






Precision Ball Bearings 


| Va y 
Whether a tiny generator bear- 


transmission or 


rear axle, the choice of Norma- 
Hoffmann Bearings assures de- 


pendable performance. 


NORMA-HOFFMANN BEARINGS CORPORATION 
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Attractive Devices for Shops and Sh 


OVERHEAD DOOR CORPORATION 


j 
HARTFORD CITY, IND. 








2 _: eras - Ss SR aaa? 

Overhead doors which are being , the building line. A vertical track is 
shown at the Chicago show this year | ae ade the oon ames 
: : , | in whic e doors travel. is track 

a said to be easily installed and is continued back along the roof of 
easy to operate. Among the | the building on the inside and when 
advantages claimed for this device | the door is open it is held compactly 
is that the entire door opening is | against the roof of the garage. Two 


THE TAYLOR-WINFIELD 
CORPORATION 
WARREN, O. 











available with the door in an open 
position, there is no danger of wind 
Swinging the door against the side 
of the car when entering or leaving 
the garage and snowdrifts do not 
affect the opening or closing of the 
doors as they open and close within 


THE MOTO METER CO., INC. 
LONG ISLAND CITY, N. Y. 





This company is showing a com: | 


plete iine of heater indicators for 
both radiator cap and dash in its 
line of automotive equipment and 
accessories. Among the newer items 
shown is the Moto-Glo, a luminous 
radiator monogram which can be de- 
signed to show the monogram of the 


owner of the car to which it is at- | 


tached. It is also showing its red- 
ball temperature gauge. This device 
is fitted on the dash of the car anda 
connection made with the cooling 
system. At normal operating tem- 


peratures the ball in the center of | 


the instrument shows green. When 
the engine temperature rises to a 
dangerous degree, a luminous red 
light glows in the center. It is also 


huge springs at either side of door 


assist in lifting it open. The door! , ‘i a 
is closed by simply pulling down is announced this week by the above 


from the ceiling. Larger models of | company. It is designed especially 
the door may be had equipped with | for projection welding or for multi- 
— to assist in opening or! ple welding of wire racks and sim- 
closing. 


A. SCHRADER’S SONS, INC. 
BROOKLYN. N. Y. 


This company is offering a new 
type air chuck in addition to its 
regular line of tire gauges and/tammer remote control switch. 
valves. This chuck is small and /| Four-step, self-contained regulator 
compact and can be used on aill | for adjusting current to suit the work. 
types of wheels. The brass screw | Operation i Shroud ene 
nut, rubber washer or deflater can Dressure being gradually increased 
be easily repiaced if worn or dam- | through toggle and cam power and 
aged. When the chuck is removed | current is automatically turned on 
from the valve, the air-check is au- poner me | =... 8 = Ty - 8 
tomatically closed by the pressure of |and making projection flatten out 
the air securely locking the air in of cool metal Toggle pin and bush- 
the hose. A tapered deflater de- | ings of hardened steel. The entire 
presses the valve inside plunger pin, | ©mSemble is said to be wear-proof, 
overcomes the spring tension in the 
inside and permits the free flow of 


convenient and highly efficient. 
air into the tire. The mouth of the 


UNIVERSAL MONOGRAM CO. 
, 4424 BROADWAY, CHICAGO 

stem (not the valve inside) raises 

the tapered deflater, releasing air 


from the air line. The tapered de- 
| flater enters the valve mouth only 
sufficient distance to open the valve 
inside. In this way it cannot dam- 
age or bend the valve inside. 


A new type C projection welder 


use in the automotive field. It is 
available in four sizes with 75, 100, 
|150, and 200 KW _ transformers. 
|Type C has upper and lower die 
holders, water cooled with replace- 
able inserts. Water-cooled trans- 
formers are also provided. Cutler 





being offered by this company which | 
in the past has become familiar to} 
automobile dealers and the manu- | 
facturers of automobile monograms. | 
Leather crests are offered in addi- 
tion to the automobile monogram | 














showing the Motoco industrial ther- 
mometer. 


VAN SICKLEN CORPORATION 
ELGIN, ILL. 


tits 








A complete line of vanity and| 
smoking sets of artistic design 
which lend dignity to the interior | 
decorations of the modern automo- | 
bile is being offered by this com-| 
pany. These appointments have| 
already been selected by a number | 
of motor car manufacturers and} 
are offered in vanity cases, contain- | 
ing rouge and powder boxes and lip- | 
stick containers and equipped with | 
large plate glass beveled mirrors. 
The smoking sets contain cigarette | 
cases, card cases, note pads and ash | 
receivers. The cases are satin fin- 
ished silver to harmonize with the 
uphoistery. ! 














LOOK FOR THE 


MARVEL 


The 1929 creations comprise the most beautiful array of 





automobiles ever offered. But you must go beyond 
beauty and study engines and their performance. 
The first thought is carburetion. Many of the most 
prominent cars are Marvel equipped. Look for it and 
make certain the car you line up with has a Marvel under 

| 

| 


the hood. 
MARVEL CARBURETER COMPANY 
FLINT MICHIGAN 
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|ilar articles and finds its greatest) 


line, which is continued, and are of | 
interest to dealers and accessory | 
dealers who carty side lines of 
leather goods, such as turns, bags, 





oppers 


the background and pierced through 
the leather. The locking nut is then 
run On the stem of the letter, in- 
Side the article purchased and the 
surplus stem cut off with a pair of 


golf bags, and so forth. The mono- | 
grams are supplied in individual! pliers. A neat stock case, display 
letters, with attractive varied shaped | board, file, pliers and piercing tool 
metal backgrounds. The background | are supplied free with each dealer's 
is placed against the leather article | assortment. ’ 

and the letters which have thread-' ed stems are placed in the holes in 


SUNNEN PRODUCTS CO. 
ST. LOUIS, MO. 





This device compressed the valve, previous description of the Sunnen 
spring in a very simple and effi-| cylinder grinder, which appeared 
cient manner and without danger | in the Automotive Daily News dur- 
to the mechanic. When the spring | ing the New York Show, the price 
has been depressed a special clip| of the grinding equipment was 
is used to hold it while it is being! shown as $65. This should have 
placed in the engine. It is made) been $56. 
of cold rolled steel and has a lac-| 
quered finish to prevent rusting. | 
Clips are furnished blank so that | 
they may be made to fit the needs| West Palm Beach, Fla., Jan. 29.— 
of the individual service station. | Capital stock of the Firestone Tire 
The spring depressor, complete | Stores, Inc., of West Palm Beach 


(Continued on page 17) 








Universal leather crests are now | y 


& ~ Frontand Rear Worlds Easiest eS 
Bumpers Driver Control 

aI 

m4 Refreshing Costly Car 

4 \) Comfort Interior Finish 

? ; 

ee 

y SEE THE NEW 


? NASH 400 


| 


with six clips is priced $3.80. Sets; has been increased to $100,000, it is 
of six clips are priced $1. In a/ announced. 


THE RECORD-BREAKING NEW NASH “4004 










Z 
G 


More ean't be said for the 


New Nasu “400” 


than this - 


Just look at the outstanding features 
NASH offers that other cars den't..... 
ZI All as regular equipment at no extra cest 






@ 


Twin-Ignition 7-Bearing 
Motor Crankshaft 
Bijur Central- Houdaille 
ized Chassis Shock 
Lubrication Absorbers 


Fy, Leads the World in Motor Car Value 





‘THE NASH MOTORS COMPANY 


Kenosha, Wisconsin 
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Export Jobs 





i 


dinary success of the American export industry. Prop- 


aganda has been promoted against this “greedy Yankee’’| 
who comes in to take away the markets of home manufac- | 
As a matter of fact, in the automotive division of | 
the export business, in only three or four countries is there | 
England, France, Ger-| 
many, Belgium and Italy are the only countries having an| 


turers. 
a home industry to lose the market. 


automotive industry. Elsewhere we are simply supplying 


a demand which there are no home manufacturers to meet. | 
There is another feature of our export business which | 


is generally overlooked in foreign countries. It creates jobs 
for citizens of those countries that buy our goods. George 
Bauer, export secretary of the National Automobile Cham- 
ber of Commerce, estimates that the 810,000 motor vehicles 
which we sent overseas in 1928 gave jobs in sales, mainte- 
nance and servicing to some 135,000 citizens of the various 
countries buying the units from us. 

At the present time there are approximately 7,000,000 
motor vehicles in operation outside the United States. 
This means a replacement market of 1,000,000 vehicles 
per annum. Basing his figures on the ratio holding in 
our own home industry, every six cars put in service 
create a job for one more man. It is not hard to figure 
the 135,000 jobs on this basis. 

With our exports in automotive products growing as 
rapidly as they now are, the increasing number of jobs in 


foreign countries thus created is going to have a distinct 


effect on the whole economic structure of the world. 


The Power of a Name 


. ; | 
URING the last few weeks we have been witnessing a 


phenomenon in the stock market, which shows the 


power of a great industrial name and also shows how specu- | 


lative values frequently bear no possible relation to 
actualities. , 

The matter to which we refer is the recent plunge in the 
stocks of the Ford Motor Company of Canada, which one day 
reached a new all-time high of 875 for a share having a 
nominal par value of $100. The fury of trading in this 
stock finally brought a protest from the officers of the com- 
pany itself. The treasurer pointed out in a public statement 
that nothing in the present condition of the Ford Motor Com- 
pany of Canada justified the prices that were being paid 
for the stock. So far from being a present money maker, 
the company lost money last year, and there was no present 
possibility of a dividend being paid in 1929. 

Unquestionably the tremendous success of the 
American Ford organization, the almost incalculable 
value of the stock, caused this blizzard of buying in the 
Canadian company stock. Rumors had been circulated | 
that Henry Ford was trying to buy up all shares in | 
the Canadian company, as he did in the American or- | 
ganization. Officials of the company say that no mem- 
ber of the Ford family has bought any stock in the 
Canadian company for some years. 

There is no doubt that the Ford Motor Company of 
Canada will do a satisfactory business in years to come, but 
certainly present stock prices have discounted any future | 
success for many years to come. | 


| 

American automobile dealers can thank their lucky stars | 

they are not trying tn sell cars in India, where, according to| 

General Motors expam:t men, all of the numerous religious 

groups have varying lucky days and hours. To sell cars| 

ithe dealer must know' what are the lucky days and hours, and 
‘operate during those! >rief-periods. -. 





CIRCULATION DEPARTMENT—. H. Wilson, Manager. | 


N some countries there is a tendency to resent the extraor-| 
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THERE LL HAVE TO BE A 
SHOW DOWN SOON 


Here and There in the Trade Headlines- By MacConachie 




















WUST A WAVE OF 
THE MAGIC WAND 





| Thrown From Old Car 
| Once; Must Be a Knox 


FORUM| 


The Automotive Daily 
|| News is glad to receive 
| letters from its readers 
||}on topics pertaining to 
|| the trade and to publish 
such as seem to have gen- 
eral interest. Obviously 
the Automotive Daily 
News must disclaim re- 
sponsibility for views ex- 
|| pressed by its readers. | 





| 


| 
| 


| 











| 


| Editor Automotive Daily News:— 

I have just noticed in your issue | 
| of January 23 the photograph of the | 
|old one-lunger with the drop seat in | 

front owned by Mr. Sebaugh of | 
| Zanesville, O., and note that you | 
| have named it a Duryea, and I think | 
| you are wrong. | 
| About in 1905 or 1906 I was thrown | 
from the front seat of a most similar | 
vehicle, and the incident is so clear- | 
ly in my mind, and the machine so 
nearly like that one in the cut, that 
I would make a small wager that it 
is a Knox. E. P. REBER. | 
| Secretary and General Manager Cot- | 
to Transmission Corporation. ! 
Rockford, Ill. 


| 
j 


Ruggles Supervised | 
Assembling of Knox) 


Editor Automotive Daily News:— 
In your January 23 issue, the} 
photo on page 5, believed to be a/| 
Duryea, is a Knox car, formerly} 
made by the Knox Auto Company | 
at Springfield, Mass. I personally 
had supervision of the assembling | 
of this car. | 

Alma, Mich. F. W. RUGGLES. 
| 


BILL WOULD CONSIDER | 
MOTOR COMPENSATION | 

Albany, N. Y¥., Jan. 29.—Minority | 
Leader Maurice Bloch has an- 
nounced that legislation has been 
drafted which will seek to set up a 
commission to study the advisability 
of creating a system of automobile 
compensation along the lines of the 
compensation law for injured 
workers. 








AUTOMOTIVE TRADE IN 
CHILE SHOWS 233% GAIN 


Washington, Jan. 29.—Remarkable | 
expansion took place in the Chilean | 


automotive trade last year. Cars 
and trucks imported reached an es- 


timated total of 5,000, a 233 per! 
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to the automotive division of the 
Department of Commerce today. 

| In November more than 1,000 au- 
| tomobiles arrived in Chile, more 





previous year except 1927. So far! 
as can be ascertained, the report’ 


points out, European manufacturers’ * 


have not had any share in the enor- 


cent. gain over the 1,508 purchased 


mous increase in sale in Chile. 
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2aA Touch of Refinement 
No Motorist Can Overlook 


OTORISTS can’t overlook 

the smartness and beauty in 
these stunning new personal mono- 
grams. And they don’t overlook it. 
Thousands of pairs have been sold. 
Thousands of dealers have dis- 
covered real profit in them. 


The striking beauty of Universal 
Monograms is not accidental. 
Master jewelry craftsmen have 
carefully designed each crest. They 
have been carefully designed to be 
practical for dealers to install. 


And, after thorough investiga- 
tion, you will agree that the Uni- 
versal Monogram dealer proposi- 
tion has been carefully planned to 
give dealers substantial profits. 
You can’t afford to overlook this 
unusual opportunity. 


Retail prices—$3.50 to $7.50 per pair 





AT THE CHICAGO SHOW— 
in Booth 80 you will find a complete display 
of Universal Monograms. See them today. 
AT THE CLEVELAND SHOW— 


you will find Universal Monograms dis- 
played by Cleveland Auto Equipment Co. 











ELGIN 


MARK OF CRAFTSMANSHIP 


VAN SICKLEN CORPORATION 


Boulevard 


350 Bluff City 
* - ILLINOIS 
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than those imported in any entire’ ~ 
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NO QUESTION about it, today’s cars have 
better brakes than ever before. Automo- 
bile manufacturers have done a great deal 
toward perfecting present-day braking 
methods. But they all depend on foot- 


pressure. 


Put power behind them and they be- 
come immediately more effective. Put a 
Westinghouse Brake Amplifier in a brak- 
ing system and it will not only give much 
quicker, smoother and more positive stop- 
ping power—it will make brakes operate 
at toe-touch . . . as easily and as respon- 


sively as the accelerator. 


Westinghouse Air Brakes through the 
last sixty years have been instrumental in 
making speed safe for every other kind 
of transportation—the fastest transconti- 
nental limiteds, rapid transit interurban 


and suburban trains and trolleys; speedy, 


Automotive 






















A great, new 


MOTORING THRILL 


I ip-toe braking control 
for the modern car 


The Westinghouse 
Brake Amplifier 


THE WESTINGHOUSE AIR 
Brake 


Pittsburgh, 





through bus services, faster truck hauls. 
Now the Westinghouse Brake Amplifier 
will make passenger cars safer to drive 
and easier to handle by putting at the 
command of the driver a great new stop- 
ping power — ready, instant, powerful 
braking assistance. 

It operates with velvety, cushioned ac- 
tion—much evener, smoother, and more 
satisfactory than foot-pressure brakes of 
the most advanced design. No matter how 
“good” you think present brakes are, this 
device will make them more positive in ac- 
tion—-much simpler and easier to control. 

Complete information about the West- 
inghouse Brake Amplifier and data on its 
performance are available at the exhibit 
of The Westinghouse Air Brake Company 
during, the Chicago Automobile Show, 
spaces 78 and 79 in the Coliseum Gallery. 


BRAKE COMPANY 
Division 


fe 
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BUICK TAKES OVER 
CODDINGTON SALES 














Distributorship at 
Charlotte 


Charlotte, N. C., Jan. 29.—The 
Buick Motor Car Company, divi- | 
sion of the General Motors Cor- 

| 
| 
| 





poration, will take over and oper- 
ate the Buick automobile distribu- 
tion business of C. C. Coddington, 
| Inc., covering North and South | 
| Carolina, the change to take place | 
about June, according to Lee A. 
Folger, president. | 








Jour allention is ee 


lo the ei 


NATIONAL 


AUTOMATIC 
| OIL snd GASOLINE GAUGE 


on the fous ree 


UDSON and ESSEX Chellenger 1029 Models 


|well as business affairs into the 
|hands of trustees necessitates &| 
change in ownership of physical as- | 
sets, in line with the policy of the 
Buick company, Mr. Folger stated, | 
|which will handle the big distribu- 
|tion business built up here during 
\the past twenty years by the late| 
|C. C. Coddington of Charlotte. | 








H 
H' RE is the f of aascline in the tank breaks the connection 
| dication On these hne new Hudsenand — between the qasoline tank and the instrument | an independent Charlotte dealer 
blishes connection 1] yet to be named. The present dis- 
tribution organization will be re- 
tained intact with Folger at the) 
' eer yee |head. Announcement of the pro- 
these time and trouble samendle posed changes followed a meeting 
yeeo [= I lof the Buick dealers of the Caro- 
‘ ||} |linas held here yesterday. 
| President Folger, commenting on 


ret WNNe. ation i oO ewe! ine 
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and esta’ with a fleat rhee- } 
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v care it uw ne longer necewary to leave 


he car raive the hood and wipe off a dusty stat inthe o I pan This gives you immediate'y 


eauce to see if you have sullicient ou and accurately your or! level. Release 


cu merely press a button on the of the button once more indicates 


loch, and the National elec A of 
cea and tk i \athona’ clectrn come the easoline level 
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G.M. Unit Will Operate 


| The passing of the personnel as|- 


The retail end will be handled by | fick 


New Plant for Van Sicklen Corp. ~ 
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Elgin, Il., Jan. 29.—The Van 
Sicklen Corporation will now 
manufacture Universal Mono- 
grams in the new factory build- 
ing shown above, and sell them 
through regular dealer channels. 
As companion products in this 
new dealer division, there will be 
vanity and smoker sets which will 


is regarded as showing the im- 
portant place that the business has 
attained in motor circles.” 

The deal does not include any 
other business interest of the late 
multi-millionaire who died while on 
a duck hunt a few weeks ago with 
a group of New York business men, 
ee a General Motors of- 

al. 


MANCHESTER SEEKING 
AUSTIN FACTORY BRANCH 


Manchester, N. H., Jan. 29.—Mayor 
Arthur E. Moreau and the Board of 


Aldermen of Manchester, the largest | 


LA CROSSE ~~~ WE. 
LA Kission of 
THE Moto METER Co., Inc. 
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, ; ne the independent dealer angle, city in the state, have appointed a 
| NATIONAL GAUGE & EQUIPMENT CO. says:— a inde- | Committee to investigate the possi- 
| “In connection with an inde-| bility of locating a branch factory 


| pendent retail Buick dealer in &/ of the Austin Motor Company of 
'plant not in any way connected | Engiand here. 
with the present location, obliga- Sir Herbert Austin, head of the 
tions of the present Coddington austin Motor Company, said it would 
business to Buick owners will be as-| require American capital of $1,000,000 
| sumed and carried out by the N€W | to induce the firm to locate in this 


dealer. The fact that the Buick) 
| division of General Motors is tak-| 
\ing charge of Coddington business | 
















SHOCK=-LESS CHASSIS 
RADIATOR MODERNE 





UNO 
CONTROL 








Starter! 








Lights! 
Horn! 
7 yi) 
So : mg. 6cs> Be 
Sy EE _ \ <a } \ r 


Klear 95 5-Passenger Clob Sedan. 
$1,395, f. hb. Elkhart, Ind. 


ee it at the ChicagoShow! 


Everyone’s talking ELCAR! The 
remarkable new advances in 
safety, beauty, comfort, and per- 


~ 0. 


Experience the riding ease of the 
Shock-less Chassis and the con- 
venience and safety of Uno Con- 


formance in the new ELCAR line trol. Feel the reserve power in 
have made it the best buy at the the great ELCAR-Lycoming 
Show—and hence the best line motor! Models in sizes and 
for the dealer who wants a prices to suit every demand in the 
popular-priced quality car to quality field. 


Investigate these sales-increasing 
features at the Show and hear our 
dealer proposition—it’s your op- 
portunity! 


build permanent business for him! 
See the different specialist- 
designed lines and color combina- 
tions—the radiator moderne. 


26 Models—Eights and Sixes—$995 and up, 
f. o. b. Elkhart, Indiana 
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FECAR MOTOR COMPANY 


Elcar Exhibit at Chicago Show, North Hall, Coliseum Building—Dealer Headquarters: Palmer House 








ELKHART, INDIANA 


country. Of this, $300,000 wauld~be 
used for erection of factory facilities 
required, he said. The local city gov- 
|ernmment committee is _ soliciting 
| local business men to see whether 
| the required capital can be raised, 
| if necessary. It also plans to confer 
with Sir Herbert. 


| Jackson, Miss., Jan. 29.—Erection 
of a $75,000 storage garage is an- 
nounced by E. O. Spencer, secretary- 
treasurer of the Walthall 


|Company. The building will be 


three or four stories and will cost | 
$75,000. It will be fireproof through- | 


out and will have storage space for 


1150 cars. 


Hotel | 


also be sold through automobile 
dealers for installation on cars 
not equipped with these conven- 
iences. 

This new program, however, 
will not affect the manufacture 
of clocks, vanity and smoker sets 
and art leather goods for stand- 
ard equipment among automobile 
manufacturers. 





— 


CLEVELAND’S AUTOMOBILE 
SHOW DRAWS BIG CROWDS; 
28,000 ATTEND ON SUNDAY, 


Cleveland, Jan. 29-—This city’s 


annual automobile show in the pub- 
lic auditorium is continuing to draw 
big crowds, particularly of those in 
the trade throughout northeastern 
Ohio and the exhibits are so keen- 
ly studied that dealers expect a 
greatly increased amount of busi- 
| ness following the show. The show 
|opened Saturday and will continue 
all this week. 

Sunday the show drew a record 
crowd of 28,000 and the attendance 
on other days has been correspond< 
ingly increased. 

The trade visitors are especially 
interested in the. augmented shop 
equipment division where there is a 
display of the best machinery for 
garages and service stations. 


DISMANTLING BRIGHTON 
MILLS FABRIC BRANCH 


Passaic, N. J., Jan. 29.—Work of 
dismantling the all-wood plant of the 
Brighton Mills is progressing ° 
and removal of the machinery 
the Shannon, Ga., plant of the com- 
pany will be completed in the near 
future. The company manufactures 
fabric for cord tires and automobile 
|tops. A report is current that a 
large parts manufacturing concern 
is considering purchase of the plant. 
This firm employs between 1,500 and 
| 2,000 persons. 
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comebacks impossible. 
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THE 





Complete Display at the Chicago 
Automobile Show .. 


MARK‘ OF 


The Woman Driver of Today 
Demands This Beauty and 


Luxury v v 


Beauty, convenience and refinement as it is expressed in 
these stunning new Van Sicklen Vanities and Smokers finds 
immediate appreciation among women. The selection of 
smart imported leathers and dainty color schemes compli- 
ments their tastes for refined motor car interiors. 


The demand for these luxuries is strong and the field is 
unlimited. Dealers realizing this are also realizing an un- 
expected source of profit. Installation is extremely simple— 


The many fine small car models introduced this year make 
splendid opportunities for dealers who start immediately. 
See these new creations at the Show, or write direct for 
information. 


. Booth 80 


b» 


CRAFTSMANSHIP 





ELGIN 








VAN SICKLEN CORPORATION 
350 Bluff City Boulevard 


- - ILLINOIS 
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MARMON 


UNDER THE DIRECTION OF 
G. M. WILLIAMS 


















The First Full Line 


of Straight-Eights... 








G. M. Williams, President 
Marmon Meter Car Com- 
pany, under whese direction 
this company has attained 
the greatest success and im- 
portance in its long history. 











PRIVATE TRADE EXHIBIT 
Auditorium Hotel, Chicage 


The Roosevelt is now being shown pri- 
vately to the trade on the mezzanine floor, 
Auditorium Hotel. Necessary tickets 
ef admission may be had by application 
to Marmon Show Headquarters, 
Blackstone Hotel. 








The Marmon ‘Plus the ‘Roosevelt. 


For more than three years the Marmon 
program has been directed to these cen- 
tral aims: 

—to build a complete line of straight- 
eights, with complete coverage of all 
primary price fields 

—to offer in a single franchise more 
definite merchandising advantages than 
could possibly be found in any other con- 
tract in the industry 

—to back up that franchise with the 
most tangible advertising and sales assist- 
ance possible to plan 

—to create a factory policy and attitude 
concerning the dealer which would be 
businesslike, yet human; which would 
be ambitious, yet safe for both factory 


and dealer. 


This program has been largely culmi- 
nated by the recently announced Roose- 
velt—a straight-eight to sell under $1000 

. This new line, combined with Mar- 
mon, gives for the first time straight-eight 
coverage in the low, the medium and the 
. The Marmon 


dealer today is in a position to match any 


near high priced fields . . 


and all competition at all prices . . . Be- 
yond that the Marmon dealer has back of 
him understanding and intelligent factory 
assistance every step of the way. . . Just 
inquire of two or three Marmon dealers 
and you will find that this is so 

If the Marmon-Roosevelt franchise is 
still available for your territory, full in- 
formation concerning it may be had by 


addressing the factory. 


MARMON MOTOR CAR COMPANY . INDIANAPOLIS 
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Retail Deliveries wil 
start in Sixty Days ) 


A COMPANIO 

















SUCCESSFU 





* 
The news is out! In sixty days retail de- franchise for a General Motors car- which 
liveries will begin ona new General Motors “is sweeping to new heights of popularity 
car...a companion for the successful Olds- _— needs no explanation. 
mobile Six. 
But the introduction of a new General | =r 


Not only will the introduction of this new 
General Motors car open up a tremendous 
new source of business for Oldsmobile 
dealers, but the enthusiastic reception of 
the 1929 Oldsmobile at the automobile 
shows forecasts greater success than! ever 


for Oldsmobile dealers. 


Once more the spotlight of public favor 
singled out Oldsmobile as a leader in its 
class . . . not because of any vital changes 
in the fine car that has won the admiration 
of thousands of owners through its beauty, 
performance and dependability . . . but 
rather because of sheer superiority in 
value over the rest of the field. 


Desirable improvements have been intro- 
duced in the 1929 Oldsmobile .. . refine- 
ments that add to its style, luxury and 
performance. And at the same time prices 
have been materially reduced on all Olds- 
mobile models. 


These facts alone would assure substan- 
tially greater prosperity for Oldsmobile 
dealers during 1929. The value of the 


Motors car, to be sold by Oldsmobile deal- 
ers, will materially add to the value of the 
Oldsmobile franchise . . . for it will broaden 
the dealer’s market —increase his business 
—and result in greater profits! 


This new General Motors car will intro- 
duce to its price field a type of engineering 
now associated only ‘vith cars in the high- 
price class. 


It will make available, at moderate cost, 
performance abilities never before offered 
except in costly cars. It will introduce new 
principles of design .. . although its design 
is based on well-established time-proven 
fundamentals.4 And full assurance of its 
success, its soundness and its dependability 
lies in the fact that it was engineered by 
the designers of the present successful Olds- 
mobile Six . . . that it is backed by the vast 
resources of General Motors...and that it 
has been proved on the great General 
Motors Proving Ground. 


In addition to mechanical excellence, this 


‘b 


-? 
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new General Motors car will possess 
beauty, smartness and luxury which are 
sure to capture public fancy. Its style has 
been achieved without radical lines, but 


will be the result of simplicity, grace and 











perfect balance. It will be unsurpassed in 
comfort and luxury—just as the present 
Oldsmobile Six is unrivaled in its field. And 
like the Oldsmobile Six, it will offer the 
definite sales advantage of “Body by 
Fisher’ — world-famous for sturdy con- 
struction. careful workmanship and 
exceptionally long life, as well as fine 


appearance. 


With this new General Motors car, the 
Oldsmobile dual franchise will cover the 
entire automobile market, with the ex- 
ception of the very highest and the very 
lowest price classes. Never before has any 
franchise offered greater opportunity for 
progress and growth than is afforded by 
these two General Motors cars—each the 
outstanding value in its price class. 


And these tremendous possibilities hold 
greater and greater significance when you 
consider the many advantages and the 
absolute fairness of Oldsmobile factory 
policies. 


CAR FOR THE 
OLDSMOBILE 


For example, during 1928 many well quali- 
fied dealers sought to join the Oldsmobile 
organization. But although enormous gains 
in public acceptance and sales had brought 
production to a new peak, the Olds Motor 
Works did not extend its dealer organiza- 
tion beyond its capacity to furnish cars to 
fill the retail orders held by their existing 
Oldsmobile dealers. 


Further, the Olds Motor Works, realizing 
that all business must be built on the basis 
of owner satisfaction, has instituted a new 
service policy broader than any now in 
existence—a policy that recognizes the 
equities not only of the owner, but of the 
dealer as well. 


A year ago, Oldsmobile began a great ex- 
pansion program. Now this program has 
reached the point where it is possible and 
desirable to establish additional dealer 
outlets. 


The Olds Motor Works wants live, pro- 
gressive dealers who are interested in 
building a permanent and profitable busi- 
ness in association with the rapidly grow- 
ing Oldsmobile organization. All inquiries 
will be held in strictest confidence. 





MOBILE 
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» N.A.D.A. Meeting Discusses Trade Problems 


Griffith Has Plan 
For Committee 
To Survey Ills 


(Continued from Page 1) 


organization. The attendance was 
around 1,500, breaking all previous 
records. 

Formation of a joint committee of 
ten men, to be furnished by the Na- 
tional Automobile Chamber of 
Commerce and the National Auto- 
mobile Dealers’ Association as a 
means of remedying some of the ills 
incidental to the automobile indus- 
try was recommended to the N. A. 
D. A. at its opening session yester- 
day afternoon by Warren E. Grif- 
fith of Toledo, president, in his 
speech opening the afternoon ses- 
sion. The recommendations were 
in the form of a resolution contain- 
ing six fundamental suggestions. 
The recommendations were passed 
along to the resolutions committee. 

The recommendations follow:— 

Co-operation between dealers 
and manufacturers to create a 
fund for the removal from the 
highways of dangerous and worn- 
out cars. 

Co-operation to provide greater 
protection for enfranchised deal- 
ers against infringement by un- 
authorized dealers. 

Recognition of freight charges 
as a gross item in the cost of mo- 
tor vehicles and permit dealers to 
take a mark-up on freight 
equal to the mark-up on motor 
vehicles. A study to determine 





the effect of the addition of net 
charges to the selling price of the 
motor car and the advisability of 
the elimination of such _ net 
charges. 

Determination of a sound policy 
for pricing motor vehicles of dis- 
continued model or type. Declara- 
tion to dealers whether open cut 
price or secret used car allowance 
is desired in selling such cars at 
retail. 

Determination of policy to be 
recommended to trade concern- 
ing the practice of buying used 
automobiles at a price low enough 
to permit the dealer to take a 
used car mark-up. Determination 
of maximum and minimum per- 
centage of such mark-up, to make 
a careful and complete study of 
actual losses sustained by deal- 
ers on used cars in relation to net 
profit on new cars. 

To make a general study of 
| Operation costs in relation to dis- 
| counts, especially as to general 
| increase in cost of rents and oper- 
ating personnel during the past 
ten years, as compared to the in- 





crease of gross profit, if any. 


“Dealers in past years have con-/| native 


| cerned themselves most with the 
| profits to be derived from the sale 


in my suggestions can do much to 
bring this to pass.” 


The automotive industry must 
awaken to the fact that individu- 
al dealers not only face competi- 
tion from among themselves, but 
from every other branch of in- 
dustry that attracts money from 
the purchaser of commodities, M. 
D. (Doc) Graham of Detroit, an 
executive of the N. A. D. A., told 
convention members yesterday 
afternoon in the course of his talk 
on “How to Use Automobile Shows 
to Sell Cars.” 

“The sewing machine salesman, 
the vacuum cleaner salesman and 
the man selling oil burners, radios 
and other commodities which ap- 
peal to householders, have greater 
native intelligence and are much 
better trained than the average run 
of the men who sell cars,” Mr. 
Graham declared. 

“If the sewing machine, vacuum, 
radio and all the other salesmen 
who attract sales which eventually 
might be diverted to the automobile 
trade pursued their vocations in the 
haphazard manner employed in the 
automobile industry they would be 
out of business long ago.” 





| 


Mr. Graham recommended that 
inteiligerice in salesmen be 
supplemented by a rigorous course 
of training with particular empha- 


|of automobiles,” said Mr. Griffith.| sis on sales psychology and the ef- 
|\“This is a commendable virtue, but | fect a careful handling of a pros- 
| the time has arrived, in my opinion, | pect shows up in the ultimate trans- 
|for a closer method of co-operation | action. He stressed also the impor- 
| between the dealer and his factory.| tance of following up prospects who 
Net profits can best be kept at their | haven’t been sold on the first meet- 
|proper levels by closer unity between ing, and also suggested that all data 
;the two important arms of the|concerned with each prospect be 
| trade, and I believe a proper appli-/| filed away for future reference. 


cation of the principles contained 


Mr. Graham’s talk was preceded 





I; you missed them at New York and Detroit 


See] 

















The new 1929 Stute 
is equipped with 
B-K Vacunm Power Brakes 
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At Chicago 


POWER WITH SAFETY 


ERHAPS, when you were at the New York or the Detroit show 
you did not have time to visit all of the exhibits you wanted to see. 


One of the outstanding displays was that of the B-K Vacuum 
Brake. If you missed it, be sare to see it at your next opportunity 
—for instance, at the Chicago Show, beginning January 26th. 


Remember this:—Speed laws are rapidly becoming obsolete; that 
puts the responsibility for safe drivjng squarely up to the motorist; 
and he in turn looks to his factory for brakes that will protect him 
and others on the road. Somewhere in every factory there is a 
man (or group of men) who must shoulder this responsibility. If 
the cars that are produced by his company are to be safe, it is up to 
this man to make them so. If YOU are that man, it is up to YOU, 


Quick to see the new need for better brake control, the Stutz 
Company has equipped its 1929 Stutz with B-K Vacuum Brakes. 
For four years the leading manufacturers of trucks and busses have 
been stopping their vehicles with B-K Vacuum Brakes, and today 
Diamond T, Pierce-Arrow, Mack, Sterling, Larrabce-Deyo and 
others use the B-K system as standard equipment. 


Keep your models up to date. 


Avoid the risk of lost sales. 


Put 


your vehicles on the road with safe, reliable, modern braking control 
—the B-K system.~~Details and literature cn request. 


BRAGG-KLIESRATH CORP. 


Queens Boulevard and Harold Avenue 
Long Island City, N. Y 


_ FAERIE ti dp Rca RA A ei PRN NO IRS INR AA CRIES! 





by another along similar lines given 

by Charles E. Gambill, Chicago 

Hupmobile distributor and former 

president of the N. A. D. A. 

Mr. Gambill dealt with the experience 
of his firm in handling the accounts 
of seventy dealers in the Chicago 
territory, and said only three of 
them failed last year. He gave fig- 
ures to show that they had netted 
all the way from 2 per cent. up to 
6.3 per cent., while a branch the 
firm operated purely as an experi- 
ment to ascertain if their policies 
were workable netted 3.4 per cent. 

The. Gambill concern insists on 
courses in salesmanship for dealers 
and salesmen with a required per- 
centage on examinations of 75. In 
addition this firm maintains a staff 
of traveling auditors, who take off 
monthly balances for the dealers 
and point out which departments, 
if any, are losing money. 

Mr. Gambill recommended a sepa- 
rate salesroom and a separate staff 
of salesmen for used cars. 

The spirit of the only president 
of the N. A. D. A. to die while 
holding that office hovered over 
the annual banquet in the Palmer 
House tonight and cast a note of 
sadness over an otherwise gala 





event. 

Several hundred persons present 
at the dinner listened to a brief | 
eulogy of C. C. Codington, 1928 pres- 
| ident of the N. A. D. A., who died | 
| suddenly while duck hunting last! 
|}month near Cape Hatteras, Va., 
| given by the Rev. John L. Davis, 
D. D. 

R. H. Grant, vice-president in| 
charge of sales, Chevrolet Company, | 
Detroit, was the only speaker of the} 
evening. The subject of his talk was | 
— Car Sale or a Million.” 


FAGEOL TRUCK DEMAND 
GROWS IN VANCOUVER 


Vancouver, B. C., Jan. 29.—Record 
volume of business in Fageol Motor 
trucks is reported by M. D. Camp- 
bell, president of Campbell's, Lid., 
2000 Granville St. Mr. Campbell 
states that a large number of orders 
were delivered during the opening 
weeks of the new year and have 
been received by his firm, and that 
the chief difficulty is not selling 
trucks but getting them delivered 
as promptly as requested. 

The factory sales office of Camp- 
bell’s, Ltd., is comparatively a re- 
cent elevation. This branch estab- 
lishment was opened to facilitate the 
distribution of Fageol trucks on 
Vancouver Island. The offices are 
located on the corner of the car 
wharf and Broughton Street and are 
under the management of L. H. 
Campbell. 





CHECKER CAB HAS BIG 1928 
PROFIT; HAD LOSS IN 1927 
New York, Jan. 29.—Preliminary 
report of Checker Cab Manufactur- 
ing Corporation and subsidiaries for 
the year ended December 31, 1928, 
shows net profit of $1,218,648 after 
all charges, equivalent to $4.87 a 
share earned on 250,000 average 
shares of no-par common stock out- 
standing during the year. On De- 
cember 10, 1928, an additional 125,- 
000 shares were sold. In previous 
year the company reported a net 
loss of $283,341. Net profit for De- 
cember, 1928, amounted to $265,905 
after all charges, comparing with 
net profit of $38,318 for December, 
1927. 


OAKLAND APPOINTS LEHR 
NORTHWEST DISTRICT CHIEF 
Portland, Ore., Jan. 29.—Col. E. 
M. Lubeck, Western sales manager 
of the Oakland Motor Car Com- 
pany, has announced the appoint- 
ment of Harry G. Lehr as North- 
western district manager to suc- 
ceed W. M.. Warren, who is trans- 
ferred to the East in connection 
with the home office. Mr. Lehr’s 
territory will include most of Ore- 
gon and Washington. 
OLDS OF OREGON APPOINTS 
ENSEY SALES MANAGER 


Portland, Ore., Jan. 29.—R. Lee 
Ensey has been appointed executive 
sales manager of the Oldsmobile 
Company of Oregon, distributor for 
the state. The appointment has 
just been announced by Edward E. 
Cohen, president and general man- 
ager of the company, who states 
his firm is undergoing a period of 
active expansion and the sales force 
will be further increased from time 








to time. 





Canadian Output 
Sets High Record 


(Continued from Page 1) 


deducting the 79,855 cars exported. 
Corresponding figures for other 
years were 157,832 cars in 1927 and 
158,577 cars in 1926. 

Except for the first quarter 
monthly figures for 1928 show 
that outputs were at higher levels 
than in previous years, although 
production followed the same 
general trend as in other years 
by starting low in January, rising 
to a peak in May and then de- 
clining toward the end of the 
year. 

The monthly average output dur- 
ing the first three months of 1928 
was lower than the first quarter 
average of the two preceding years; 
April was about even; May, June 
and August were outstanding 
months in the industry, and the 
last quarter average was slightly 
above the monthly levels for previ- 
ous years. In May a new monthly 
production record was established 
at 33,942 cars, while in June at 
28,399 and in August at 31,245 the 
output exceeded the previous record 
established in May, 1927, at 25,708 
cars, 

QUEBEC FORD DEALERS 

HEAR OF YEAR’S ACTIVITY 


Montreal, Jan. 29.—Ford dealers of 
the province of Quebec gathered in 
large numbers at luncheon in Mount 
Royal Hotel to hear about the past 
year’s activity of the Ford Motor 
Company of Canada, Ltd., of the 
difficulties and trying experiences 
which the company had gone 
through to put its new car on the 
market, and of the plans for the 
coming twelve months. 

The meeting, which was opened 
with a half hour's entertainment, 
was presided over by the Montreal - 
Manager P. N. Mainguy, who an- 
nounced with regret that W. R. 
Campbell, vice-president and treas- 
urer of the company, who was to 
have been the chief speaker, was 
unable to attend owing to illness in 
his household. Mr. Mainguy there- 
fore took it upon himself to de- 
liver the message. 


JERSEY CITY GARAGE 
IN LONG-TERM LEASE - 


Jersey City, N. J., Jan. 29.— 
Thomas A. Tulp and Lloyd E. Ken- 
nedy have leased the Five Corners 
Garage, a two-story brick building 
located at 450 Hoboken Ave., near 
the Five Corners, Jersey City. The 
lease is for six years and four 
months, with a privilege of renew- 
ing for five years. The rental will 
be $1,200 a month from February 1, 
1929, to May, 30, 1930; $15,600 a year 
for the foliowing three years and 
$16,800 a year for the remainder of 
the term. For the additional five 
years the rental will be $18,000 a 
year. 


HASELDON BROTHERS TO 
HANDLE HUDSON-ESSEX 
Danville, Ky., Jan. 29.—Haseldon 
Brothers of Lancaster, Ky., have 
taken quarters at the Blue Grass 
Taxi Garage Company and will 
handle the Hudson and Essex auto- 
mobiles in this territory. Tom Jack- 
son will be in charge of the business 
here. The company will also handle 
a line of accessories, tires and 

supplies. 

HOYT-BEARDSLEY MFG. CO. 
TO MAKE NEW DEVICE 
Sioux City, Ia, Jan. 29.—The 
Hoyt - Beardsley Manufacturing 
Company has been incorporated, 
with $50,000 capital, to manufacture 
and sell a radiator cleaning device 
for automobiles and a radiator com- 
pound. Paul T. Beardsley is presi- 
dent, A. H. Hoyt vice-president and 
M. W. Hoyt secretary-treasurer of 
the company. 


ELECTRIC WINDSHEILD HEATER 
CoO. FOSMED TO MANUFACTURE 

Phillips, Wis., Jan. 29.—The Elec- 
tric Windshield Heater Company 
has been formed to manufacture 
windshield heaters, cleaners and 
other automotive accessories. The 
firm is capitalized at $25,000. A. F. 
Heineman is president of the com- 


pany. 
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| THE SYMBOL OF SAFETY 
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A dealer, Mr. A, sells three $1000 cars and 


turns over three thousand dollars. 


Dealer B sells one $3000 car 
three thousand dollars. 





also turns over 


How many used cars did each man trade in? 
How many demonstrations did each dealer 
make? How many wives, uncles and aunts and 
nephews did Mr. A have to convince before 
closing his sales? How many did Mr. B? How 
much floor space did Mr. A require for his 
three $1000 cars? How much floor space did 
Mr. B require for the one $3000 car he sold? 


Now— getting down to the main question — 


Which dealer made more money on his three 
thousand dollar turnover? 


And the answer? Well, if you haven't guessed 
it, the answers are given in the little black 
book with the rubber band that each dealer 
takes to the bank. 


This is an everyday problem. And Stutz deal- 
ers have found the right answer. 


There is no mystery about the rapid rise in 
Stutz sales, nor in the unprecedented interest 
that Stutz holds for dealer and car owner alike. 
For Stutz—and its companion car, the new 
Blackhawk—are specialty cars. Distinctive— 
as Webster’s Dictionary defines a specialty— 


SIMPLE ARITHMETIC 


—And dealers in the high price field are finding the answer 


“distinetive—hav ing special characteristics or 
qualities.” 


And here are some of the special characteris- 
tics by which these two fine cars stand out 
among all automobiles: 


(1) Low center of gravity and the worm drive 
minimizing “toppiness,” providing safety, and 
producing the low trim modern lines of un- 
rivaled beauty. 

(2) Four forward speeds, unusually quiet, 
with smooth shifting at any speed. 


(3) New gasoline pump, insuring absolutely 
uniform and unfailing gas supply at all engine 
speeds. 

(4) Positive de-celeration by means of giant 
four wheel brakes, with vacuum booster on 
Stutz. Responsive to the touch of the toe, 
these new brakes set new standards of driv- 
ing. Making quick stops at turns or in trafli¢ 
they clip off minutes— even hours—of 
driving time. 

(5) The “Noback,” one of the greatest aids 
to trouble-free driving ever invented. It 
automatically prevents back rolling on hills 
and inclines, without applying the brakes. 


(6) Beautiful, comfortable, luxurious bodies 

by Fleetwood, Le Baron and Weymann. 
Two great specialty cars, easily sold because 
they outdemonstrate every other car at their 
price. Stutz $3395 to $6895. Blackhawk 
$2345 to $2955, prices are f. 0. b. factory. 


Write for the dealer proposition. 


ST UT Z 
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STUTZ MOTOR CAR COMPANY 


OF AMERICA, I 
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Oakland- Pontiac 
* Banquet Attracts 


Mid-West Dealers 


Chicago, Jan. 29.—About 750 
Oakland-Pontiac dealers from the 
Middle Western territory were 
present at a banquet tendered 
them at the Palmer House to- 
night by the Oakland Motor Car 
Company. 

A. R. Glancy, president and gen- 
eral manager of the company, told 
the dealers that 1929 production and | 
sales will tach the highest level in 
history, showing a sizable increase 
over the 260,000 cars built by this 


company in 1928, which was a rec-| 


ord 35 per cent. better than in any 
previous year. 

Mr. Glancy congratulated’ the 
dealers on the excellent country- 
wide showing of last year, and de- 
clared the company was in a par- 
ticularly favorable position for ob- 
taining its share of the business in 
the coming year. 


ANNUAL DEALER BANQUET 
BY WILLYS-OVERLAND 
WILL BE HELD TONIGHT 


Chicago, Jan. 29.—More than 1,000 


members of the Willys-Overland 
dealer org:nization will attend the 
company’s annual banquet, to be 
held tomorrow evening at 6.30 in 
the grand hall room of the Palmer 
House. This banquet, which is an 
annual affair during the week of 
the National Automobile Show, 


promises to be the largest ever given 
by the Toledo manufacturer. 

John N. Willys, president of the 
company, will be the principal 
speaker, with George M. Graham, 
vice-president, acting as master of 
ceremonies. Other speakers will in- 
clude Colin Campbell, vice-presi- 
dent in charge of sales, and Nelson 
A. Beardsley, sales manager of the 
Willys-Knight division. 

Mr. Willys and Mr. Campbell will 
outline to the dealer organization 
the company’s plans for the re- 
mainder of the year, which call for 
the greatest production and sales 
programs in Willys-Overland his-| 
tory. 








Willys-Overland Salon Display in Chicago 





A VIEW OF THE special exhibit of the products of the Willys-Overland Company in the lobby of 
the Hotel Sherman in Chicago during the National Automobile Show this week. 


(Photo by Kaufmann and F abry.) 


Heard in the H otel L Lobbies i in Chicago 


HICAGO, Jan. 29—We had ag 
few minutes’ chat with C. H. 
Sayre, sales manager of the Willys- 
Morrow Company, Inc., of Elmira, 
N. Y., today at the Congress. He 
reports business booming, with 1929 
prospects the greatest by far in the 
history of his company. 
= = > 


H. H. Crawford, sales manager of 
the Pines Winterfront Company of 
this city, is stopping at the Con- 
gress during show week. This com- 
pany is blowing itself to a magnifi- 
cent building out on Sacramento 
Boulevard, and the whole organi- 
zation is proud of the job that it is 
doing. The weather for show week 
in Chicago was about the best ad- 
vertisement for winterfronts that 
|any one could ask. 

> >. 


| Edward A. Ross, president of the 


ELKONI TE’ Dies Last 
20 Times longer than Copper! 


« 


rUAL performance records of ELKONITE dies on pro- 


duction jobs in large resistance welding plants of the 


automotive industries show that ELKONITE lasts 20 times 


longer than copper, requires 


less redressing, and makes a 




















cleaner, better weld. 
4 
Compare these Results 
x Life of Life of 
The Job Co) per Dies ELKONITE Dies 
horuireny~ ae 3000 welds |} se 
main ring differential 
| 
Projection welding 
50 . 45 relds 
front fender bracket 1500 welds 45,000 welds 
* Names of plants upon request 


These are but two of typical per- 
formance records obtained from 
resistance welding plants in the 
automotive industry. Elkonite has 
not only proven successful on 
standard welding operations but 
has made possible the develop- 
ment of many new welding opera- 
tions never before practical for 
Detailed data will 


be furnished on request. 


Elkon Electrical 


Contac’ 


commercial use. 


In the ignition field another note- 
worthy success is foundin ELKON 


ELECTRICAL CONTACTS. They 
have all the necessary qualifica- 
tions for efficient ignition con- 
tacts to a higher degree than any | 
Proof of 
their superiority is evidenced by 
their adoption as the standard 
all of 


automotive ign’tion systems. | 


other known product. 


by large manufacturers 


Elkon representatives at the Con- 


gress Hotel, Chicago, during the 
week of the show, will be glad to | 
tell you more about ELKONITE | 
and ELKON ELECTRICAL CON- | 
TACTS. | 

| 


ELKON, INC. 


Division of P. R. Mailory & Co., Inc., 
350 Madison Ave., New York 


wReg. .5 Patent Office 
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Ross Gear and Tool Company of 
Lafayette, Ind., is stopping at the 
Stevens. Mr. Ross reports that his 
company had one of the most suc- 
cessful show weeks in history at New 
York, but that Chicago bids fair to 
beat the record. 

. 


* * 


Roy Peed, the selling chief of the 
De Soto organization, is at the Con- 
gress, and if there is a busier man 
in Chicago he must have invented a 
way of stretching time. We don’t 
like to pry into other people’s busi- 
ness, but we know positively that 
some of that steady stream of vis- 
itors that pours into De Soto head- 
quarters are prospective dealers. 
How about that, Roy? as the coun- 
try editor would coyly ask. 

. - > 


If you meet a chunky, muscular 
individual rushing wildly down the 
corridors of the Stevens with coat 
tails standing out straight behind, 
it is Harry Kline of Continental 
pursued by a regiment of savage flu 
germs. So far Harry has kept one 
jump ahead, but the germs haven't 
given up the chase. Step lively, 
Harry. 

R. H. Grant “of “Chev rolet is going 
to give the dealers a good talking 
to at the N. A. D. A. dinner tonight. 
Not that such action is any novelty 
to Mr. Grant. He spends most of 
his waking life telling dealers how 


to do the job, but the best of it is| 


they like it because they know “R. 


H.” is “with ’em” 100 per cent. 
* . * 


And here we are at Chicago, know- 
ing all about three brand new cars 
that are now hot on the griddle and 
we dassn’t say a word about ’em. 
Could anything be tougher on a 
newspaper man? 

t ° 7 

Knute Rockne, the famous mira- 
cle worker of Notre Dame, 
them 


out of their chairs at the 


Studebaker dinner last night. After 
listening to Knute talk over a din- 
ner table you can understand some 
of those second half victories that 
he pulls out of the football gridiron 
fire. He has more pep, more per- 
suasion, more fire in his adjura- 
tions than any after-dinner speaker 
we have heard in years. 
>. > > 

C. W. Matheson, general 

manager of Dodge Brothers, 


sales 
was 


talikng in the lobby of the Black-| 


stone last night and somebody hap- 
pened to mention Christy Mathew- 
| son, the great pitcher of the New 
York Giants, twenty years ago. “I 
was responsible for Matty’s pet nick- 


|name of ‘Big Six,’” Matheson 
| averred. “How come?” asked his| 
audience. “At the time Matty was| 


at his best I was manufacturing the 


Matheson Big Six, a car that be- | 


came synonymous for speed and 


power. Christy Mathewson had both | 
speed and power and his admirers! 


began referring to him as ‘Big Six’ 
from the name of my product.” 


automotive baseball fans. 
> = * 


And | 
there’s a bit of unwritten history for | 


New York A. A. A: 
Favors 3 Cent Gas 
Tax, $5 License Fee 


Albany, N. Y., Jan. 29.—Resolu- 
tions were adopted by the New 
York State Automobile Associa- 
tion directors today favoring a 
gasoline tax of not more than 3 
cents, provided that the present 
registration fees for automobiles 
be reduced to a flat sum not to 
exceed $5 per car. 

All the proceeds of the gasoline 
tax and the 25 per cent highway 
cost share now being paid to count- 
ies would be retained by the state 
for construction and maintenance 
of all state and county highways 
and bridges. The county highways 
would thus be controlled and oper- 
ated by the state. 

Formerly the State Association 
favored a flat reduction to a $3 
registration fee and a gasoline tax 
of 2 cents. President John H. 
Wright said the new plan would add 
several millions to the highway 
fund. He estimated the $5 fee will 
raise $10,000,000 yearly and the 3 
cent gas tax would raise $37,000,000, 
total of $47,000,000 against less than 
| $35,000,000 taken from motorists in 
| 1928 under the present system. 


_| DAVIS TO BE SPEAKER 
| AT FRANKLIN LUNCHEON 
FOR MID-WEST DEALERS 


Chicago, Jan. 29.—Frank H. Davis, 
master salesman and organizer, will 
be the principal speaker at the an- 
nual luncheon to be tendered the 
companys’ mid-west dealer and dis- 

|tributor organization by H. H. 
| Franklin, president of the Franklin 
Automobile Company of Syracuse, 
Is. me 

The luncheon is to be held to- 
morrow at 12.30 p. m. in the Black- 
stone. Although the luncheon given 
by Mr. Franklin to his eastern dealer 
| organization during the week of the 
|New York show was the largest in 
| the compaliy’s history, the annual 
affair at the Blackstone promises to 
| set a new record in point of attend- 

ance. 

Other speakers will include H. H. 
| Goodhart, advertising manager, and 
Cannon Ball Baker, Franklin's chief 
test pilot, who recently established 
a number of new road records in 
air-cooled Franklin cars. Franklin 
is maintaining headquarters at the 
Blackstone during the automobile 
| show. 








G. M. Williams, president of Mar- | 


mon, is a thirty-third degree yachts- 


man. He owns a yacht and is never | 
happier than when he can steal} 


away for a few days of cruising. 
We don’t know whether it is an 


eight-cylinder yacht, but Mr. Wil-| 


liams’ predilections ought to run in 
that direction., , 
A. R. Glancy, president of Oak- 


land, is a busy man these days, but | 


he manages to cast a weather eye 
out of the window once in a while, 


speculatively wondering when old |! 


|man winter is going to let young 
| man golf throw him for a loss. 
| hasn't found a great deal of en- 


this week. 


He | 


ALABAMA ASSOCIATION 
ELECTS C. E. INGALLS 


Montgomery, Ala., Jan. 29 (U. T. 
P. S.).—Charles E. Ingalls of Mont- 
|gomery was unanimously elected 
president of the Alabama Automo- 
tive Trades Association at the an- 
{nual meeting here last week. Cleve 
S. Stokes, S. E. Mary of Troy, John 
Creagh of Selma and President In- 
galls comprise the new executive 
committee. 

The association went on record 


lifted | couragement in Chicago’s weather|as opposing the $25,000,000 tax levy 


for building highways in the state. 
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“TIME TESTED 
FOR PROFIT” 


HE SHOW HAS ALWAYS 


afforded us an appreciated 
opportunity to talk transporta- 
tion with the men who are selling 
transportation in 


So, this year, we have again 
established our headquarters at 
the Stevens Hotel—Suite 1819. 


Drop in. 


FEDERAL MOTOR TRUCK CO. 


FEDERAL TRUCKS 


ALL SIZES—FOURS & SIXES 


its various 
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more new Cars 

% were sold in 

Cook County 

in 1928 than were sold in 
67 other counties of North- 
ern and Central Illinois com- 
bined. ... With a single 
county so greatly over- 
shadowing 67 others in op- 
portunity for automobile 
advertisers, the wisdom of 
concentrated, intense ad- 
vertising effort in that 
county is scarcely to be 
disputed. .. . The most log- 
ical channel for such effort 


De 
NEW CAR 
REGISTRATIONS 


IN ILLINOIS— 
1928 


i 88,901 
yl 47,244 
~ | 29,312 























Southern Illinois is generally considered as 
St. Louis territory, and is not included here. 

















is the Chicago Evening 
American. It closed 1928 
with a daily average circu- 
lation over 130,000 greater 
than that of any other Chi- 
cago evening paper, and 
more than 90% of that cir- 
culation is concentrated in 
Cook County.... 





CLINTON 






Sr. 
CLAIR 







WASH- | yEre- 
INGTON | gacey 


PERRY 












A Good Newspaper 


One of the 28 Hearst Newspapers read by more than twenty 


million people—Member of International 
vice, Universal Service and Audit Bureau of Circulations. 


News Ser- 
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MARMON DEALERS OF 

' MID-WEST TO ATTEND 
LUNCHEON ‘ON THURSDAY 


Chicago, Jan. 29.—Marmon dis-| 
tributors and dealers from the cen- 
tral states, as well as many from 
other parts of the country who are} 
attending the automobile show this | 
week, will be the guests of the Mar- | 


mon company at a luncheon and} 


meeting Thursday in the Crystal 
Ballroom of the Blackstone Hotel. 
The Marmon program for 1929, 
centering around the production of 
straight eights in all primary price | 
fields, will be explained in full by 
G. M. Williams, Marmon president; 





ers are expected to be in attendance 
at the luncheon. 

Edwin Bluthardt, president of the 
Chicago Motor Car Company, local 
| Marmon distributor, will head a 





| delegation of dealers from Cook | 


county and the surrounding terri- 
jtory, and many other Marmon rep- 
| Tesentatives from central Mllinois. 


/ELITE MFG. COMPANY 
INCLUDED IN MERGER 


Rockford, Mil., Jan. 29.—The Elite | 
Manufacturing Company, Ashland, 
| O., manufacturer of garage and au- 
| tomobile service equipment, is in- 


i 


firms into the Warchel Corpora- | 





Thomas E. Jarrard, general sales 
director, and other company of- 
ficials. Inasmuch as the Marmon 


distributor and dealer organization | tion, Chicago, maker of heavy-duty |C. Clark, Independent Oil Company, | 35 9.4. "16~Reme, 
has grown more than 75 per cent. in | hardware, including hoisting equip- | Tupelo; 


the last year, Marmon officials eXs) 


pect this week’s event to be by far| Corporation of this city, manufac- | McComb; Mr. 


the largest ever held by the com- 
pany in connection with the Chi-| 
cago show. 


* 








corporation for the three industries. | 
Associated with the Elite firm in the 
merger are the Channon Corpora- | 


ment, and the Ward-Love Pump | 


turer of domestic and industrial 
electric water systems, beside agri- 


Several hundred deal- cultural, power and rotary bumps. 


cluded in the consolidation of three | 


TARVER OF GREENWOOD 
HEAD OF MISSISSIPPI 
INDEPENDENT OIL MEN 


Jackson, Miss., Jan. 29.—W. V. 
Tarver of Greenwood was elected 
president of the Mississippi Inde- 
}pendent Oil Men's Association at 
the annual meeting here. Sixty-five 
members attended. W. G. White of 
| the Goyer Company of Greenville 
was elected vice-president and 





| George B. Power of Jackson re- 
{elected secretary. 


Mr. 
E. 


Directors named _ included: 
Tarver, Lowrey Collins, Laurel; 


| Superior Oil Company, Biloxi; Mr. 
Cook, Cook Oil Company, Forest; R. | 


Mr. Dunn, American Oil | 

Holmes Oil 
Williams, Williams 
Brothers, McComb; C. H. Converse, 
Panhandle Oil Company, Jackson; 
Mr. White. 


Company, 





Company, | 





tion, which functions as a holding | |H. Simpson, Jackson; F. B. Royster, | 28-Feb. 2 Pertiand, Me. 


|» 


30-Feb. 





CALENDAR OF COMING EVENTS _ | 





JANUARY 
23-Feb. 6—Catre, Egypt. 
tional Automobile Show. 
26-Feb. [—Miami, Fia. 
26-Feb. 2—Allentewn, Pa. Automobile 
26-Feb. 2—Chicago. Automobile 
Drake Hotel. 
26-Feb. 2—Chiengo. N. A. 
26-Feb. 2—York, Pa. York County 
mobile Show. 


c. C. Show 


Second Interna- 


Automobile show. 


show. 


Salon at 


Auto- 


26-Febh. 2—Cleveland, 0. Automobile show. 


26-Feb. a D, C. 


26-Feb. Sen Francisco, Cal. 


snow. 
28-29—Chicace. 
ers’ 


National Automobile 


House. 


mer 
28-Feb. 1—Madison, Wis. Highway 


28-Feb. noke, Va. Automobile 
pm direction of Standard 
ng Company. 


28-Feb. ‘Rimirs, N. ¥. Automobile Mer- | 
annual show. 


nts’ Association, 
Automobile 
Exposition Building. 
28-Feb. ‘s—Camberiand, Md. 
ow at State Armory. 
29-Feb. ‘PLaneaster, Pa. - 


ltaly. 
Automotive Exhibition. 
16—Reme, Italy. 
aloa. 

FEBRUARY 
S—Hamlia, Minn. 
bile Show. 

2- 9—Narrisbure, Pa. 
Automobile Show. 








Deai- 


Association Convention at Pal- 


Com- 


mission’s 18th Annual Road Show. 
1—Roa 


show 
Pro- 


show 


Automobile | 
Automobile 
International 


International 


Nerthwest Antomo- 


Nineteenth Annual 


Automobile | 


Automobile | 


2- 9—Minneapolis, Minn. Northern Ante 
mobile Show at Livestock Pavilion, 


2-10—Seattle, Wash. Automobile show. 
hae -) mae Fla. Automobile 
4- 9—Teiedo, 0. Annual automobile show. 
4- 9—Ottawa, Canada, Motor Show at 
Coliseum. 
4- 9—Syracuse, N. Y¥. Automobile show. 
4- 9—St. Louis, Mo. Automobile show. 


4- 
& 
5. 


5 
5- 


9—Grand Rapids, Automobile 


show. 
9—Wichita, Kan. Automobile Dealers” 
Association Show. 
J—Charleston, 8. C. 
9—Kewanee, Ill. 
9—Peoria, Hl. Autonrobile show. 


Mich, 


Automobile show, 
Automobile show. 





3 
| 









































families) and its powerful coverage throughout the 70- 
mile Indianapolis Radius ...Here are the 1928 linage 
figures for automotive advertising carried by Indian- 
apolis newspapers, compiled by MEDIA RECORDS, Inc. 


NEWS (6 issues a week).... 1,333,454 
STAR (7 issues a week) ......+2++.- 1,171,136 
TIMES (6 sssues a week)... +e eeees 


The INDIANAPOLIS RADIUS—a rich, responsive 
automotive market—over 2, 


over $750,000,000 annual 


The NEWS 1s the, 


Dominant 
AUTOMOTIVE MEDIUM 


inINDIANA | 


7-day (daily and Sunday) newspaper in Indianapolis! 


Again, in 1928, The INDIANAPOLIS NEWS (with 6G issues a week) 
led by a big margin in volume of automotive advertising over the only 


Automotive advertisers, just as all) other experienced advertisers, 
recognize the many unequaled advantages of The NEws—its big circu- 
lation, its remarkably high percentage of home-delivered circulation 
(over 93%), its saturation-point coverage in Indianapolis (86% of all 








319,838 


000,000 population; 





NEWS 
Spring 
Show 
Number 


SATURDAY 
February 23rd 


Make your 
advertising space 
reservation now! 











purchasing power. 



















































18-23—Chattanooga, 


| 21-23—Holyoke, Mase. 
| 22-Mar. 3—Copenhagen, Denmark. Autome 


| 23-Mar. 2—San 

























DON BRIDGE, Advertising Director 
NEW YORK: Dan A. Carroll, 110 E. 4 


2ad St. 


JOE BREEZE, 


THE INDIANAPOLIS NEWS 
j0ls The Indianapolis Radius 


Manager Automotive Advertising 


CHICAGO: J. E. Lutz, The Tower Bldg. 















| organization, 





6- 9—Lawrence, Mass. Automobile show 
at American Woolen Co. Building, 
ba 9—Rock Island, Il. Automobile show. 
- O—(edar Rapids, Ia. Automobile snow, 
7- 10—Kockford, Hl. ‘Twentieth Annual 
Motor Car Show. 
9-16—Kansas City, Mo. “Sunaiee show 
at American Royal Buildin 
9-16—Los Angeles, Cal. Automobile Salea 
at Hotel a a 
11-16—Binghamton, N.Y. Automobile show, 
State Armory. 
11-16—Denver, Col, Automobile show at 
Auditorium 
13-15—Washington, D.C. National Paving 
Brick Manufacturers’ Association, 
annual meeting at Mayflower HoteL 
$3. 16—Mankato. Minn. Automobile show, 
Automobile show. 
Automobile show. 


16-23—Hartford, Conn. Automobile show. 
16-23—Providence, R. 1. Automobile show. 
| 16-23—Trenton, N. J. Fourteenth Annual 


Automobile Show. 
18-23—Fall Kiver, Mass. Automobile Show 
18-23—Des Moines, Ia. Automobile show 
18-23—Omaha, Neb. Automobile show. 
18-23—Memphis, Tenn. Automobile show 
Tenn. Annual aute 
mobile show. 
Automobile show. 


bile exhibition of passenger cars. 

Francisco, Cal. Autome 
bile Salon at Palace Hotel. 

25-Mar. 2—Indianapolis. Ind. Automobile 
Trade Association, annual autome- 
bile show 


25- —Housten, Tex. South Texas Annual 
Automobile Sho 
25-Mar. ae a Automobile 


26-Mar. "$—Evansvilte, Ind. Eighteenth Am- 
nual Automobile Show 


| 27-Mar. 2—Sioux City.Ia. Automobile show. 


MARCH 
2- 9—Besien. Mass. Automobile show. 
2- 9—Charlotte. N. ¢ Automobile Dis- 


play Week 
2-10—Les Angeles, Cal. 
automobile show. 
3-13—Leipzig. Germany. Automobile fair. 
6-1¢—Springfield, Il. Automobdile Dealers’ 
Association, Eleventh Annual Aute- 
mobile Show. 
9-16—Fort Werth, Tex. Automobile show. 
9-1] —Cepenhagen, Denmark. Trucks, me 
torcycles, etc.. shows at Forunr. 
Switzerland. Automobile 


Sixteenth Annual 


15-2 1—ieneva, 
show 








| WESTERN ELECTRIC CO. 


PROMOTES P. L. THOMSON 
Newark, N. J., Jan. 29.—Philip L. 
Thomson of Glen Ridge, national 
publicity manager of the Western 
Electric Company, has been made 
a director of the company, in charge 
of public relations. A. A. Wolff, 
who for many years has been as- 
sistant to Mr. Thomson, has been 


|mamed advertising manager. 





HOLLYWOOD DURANT NAMES 
ZEDERICK SALES MANAGER 
Portland, Ore., Jan. 29—M. J. 

Zederick has been appointed sales 

manager of the Hollywood Durant 

Company, Portland Durant dealer 

it was recently an- 

nounced by Ben Wallace, manager. 

Previous to accepting this position 

Mr. Zederick was connected with 


| two of the state’s largest distribu- 
| tors in an executive capacity. 
















Everybody’s 


motor develops 
one or more 


of the 











HABITS 


There’s a positive 
cure shown at 


CHICAGO 
AUTO SHOW 
S. H. 2nd 168 


lt’s the hit of the Show 
—don’t miss it! 


The Simplex Piston Ring Co. 
Cleveland, Ohio 
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TRUCKMEN MEET 
IN CONNECTICUT 


Association Discusses 
Legislation at 
Conference 


New Britain, Conn., Jan. 29.—Spe- 
cial licenses for operators of motor 
trucks at a fee of $5 each, in addi- 
tion to the general drivers’ license, 
a change of gross load limits, im- 
portant change in the laws against 
overloading trucks in Connecticut, 


removal from the state commis- 
Sioner Of motor vehicles the power 
to suspend a driver's license with- 
out a hearing, the privilege of using | 
reflectors in case a tail light goes | 
out and privilege of using spare mo- | 
tors in trucks are a few of the ob- | 
jectives the Motor Truck Association | 
of Connecticut will seek in the pres- | 
ent session of the Connecticut Gen- | 
eral Assembly. 

The above projects were decided | 
upon at a meeting of the State 
Motor Truck Association held here. | 
The meeting was held in connection | 
with a banquet at the Burritt Hotel. | 
President John W. Ghent of Hart- | 
ford presided. 

Everett J. Arbour of Joseph Ar- 
bour and Sons, operating fifty-two 
trucks out of this city, was chair- 
man of the committee on arrange- | 
ments. 

Representative John L. Havens of 
the Electric Transportation Com-| 
pany of Hartford was appointed | 
— of the legislative commit- | 
ee. 

The proposed special license for 
truck drivers will provide more 
Safety for the public and a better] 
protection for drivers themselves! 
and their employers, it was pointed | 
out. The committee also voted to| 
drop the words “truck drivers” in| 
the drive for these special licenses 
and substitute “commercial vehicle 
operators.” The bill for the provid- 
ing of these special licenses will be 
patterned after the New York taxi 
drivers’ licenses, and will provide 
that each license card bear the pho- 
tograph of the owner. 








In Connecticut the maximum load | 
permitted on any truck is 26,000} 
pounds. No allowance is made for 
trailers. The association voted to, 
ask the Legislature to change this | 
as follows: Trucks with solid tires | 
and two axles, 28,000 pounds, pneu- | 
matic tires and two axles, 32,000} 
pounds; solid tires and three axles 
(trailers), 35,000 pounds, and pneu- 
matic tires and three axles, 40,000 
pounds. 

Trucks with six wheels will be} 
seen On the roads in a very short 
time, according to Mr. Havens and 
Secretary A. P. Marsh. | 

It was voted also to attempt to| 
change Section 32 of the Connecti- | 
cut motor laws. Under this section | 
a driver may be fined $500 and im- | 
prisoned for one year for overload- 
ing a truck. In addition he is re- 
quired to post a bond of $500. Ac- 
cording to Mr. Marsh, if he vio- 
lates the law the second time he 
may be fined $500, sentenced to 
serve a year in jail and in addition 
have his bond forfeited. This, the 
association feels, is a double punish- 
ment. The truck owners are opposed | 
to overloading, but will work for a| 
maximum penalty of $100 fine with | 
no jail sentence and no bond. | 

The legislative committee also 
was instructed to work to have the 
powers of the state motor vehicle | 
commissioner curtailed, depriving | 
him of the power to suspend a | 
driver’s license without a hearing. 
Authorization to use a spare motor 
to replace one which goes bad will | 
be sought of the Legislature. The | 
bill provides that a truck owner may 
have in his possession one spare 
motor which he may use as a sub- 
stitute for the motor in operation in 
his truck upon payment of a fee of 
$19 and notice to the motor vehicle 
commissioner. 


| 
| 
| 
| 


ENSTAD GENERAL MANAGER 
OF McLEOD-NASH MOTOR CO. 
Duluth, Minn., Jan. 29.—Climax- 

ing a rapid rise as an automobile 

salesman in Duluth, L. B. Enstad 
has been promoted from sales man- 
ager to general manager of the Mc- 

Leod-Nash Motor Company. G. K. 

McLeod, Mr. Enstad’s predecessor, 

has just left Duluth for Mankato, 

Minn., where he has taken over the 

distributorship for the Nash in that 

territory. His departure was fol- 
lowed by Mr. Enstad’s appointment 
by A. H. Magnus, who bought Mr. 

McLeod's interest. 





| ager of Durant Motors, Inc. 


New Equipment 


(Continued from page 5) 
DHVNOVOOTHYOOOOOAUUTASONOOANUTOSOOOOSOUOFAOUHAGHOOOOT EAH ASOOOOOUALOSOOOGUOHASOOOOUEUOUOASOOEOUTHAOOGEOOUGAVOEOOGUOAOOG OO OHANOROODAO ANANDA HOANAOOOOOUOAANOSOOO NSO 


INTERNAL MOTOR PARTS COMPANY 
1823 WALNUT ST., KANSAS CITY, MO. 





lever. There is no adjusting neces- 
sary and no bolts or clamps to ad- 


The new “Off and On” tire car- 
rier, being manufactured by this 


. > tone just. It is so designed that it 
company was invented and patented! 402; not interfere with either the 
by Carl Swenson, the patent right! tail light or license plate where 


they are in the center of the rear 
of the car. The carrier is sold 
through manufacturers’ agents and 
jobbers. It sells for $3.50, f. 0. b. 
Kansas City, and comes in three 
sizes. 


being purchased by W. J. O’Con- 
nor of the Internal Motor Parts 
Company. The feature of the car- 
rier is that a second tire can be 
carried on the rear of the car by 
the simple process of pushing a 


WOLVERINE BUMPER AND 
SPECIALTY COMPANY 
GRAND RAPIDS, MICH. 
Be er" ESS “ 


ence. Special name plates bearing 
the name of the car maker are sup- 


twenty-five bumpers for one make 
of cars in one shipment. 


BATTERY EQUIPMENT AND 


SUPPLY COMPANY 


CHICAGO, ILL. 

| This company is offering the 
new Besco Hydrate Battery Mer- 
|chandiser No. 499, which is used 
|for testing the battery in the cus- 
#@ | tomer’s presence and showing him 
the condition of his battery. This 
device is said to eliminate disputes 
| with customers and to result in an 
|} increased number of battery sales. 
This company is also offering a new 
line of battery chargers and a new 
|line of battery repair equipment, 
|including an electric battery open- 





mold and other items. 


OHIO PARTS COMPANY 
CINCINNATI, O. 

This company is supplying free of 
charge through its jobbers of Ohio 
and Miho jobbers a new wall chart 
of car manufacturer's battery cable 
| specifications. The chart is very 
complete, and has been corrected to 
conform to the latest specifications 
for 1922 to 1928, inclusive. 


AUTOMOTIVE TRADE IN 
EASTERN KENTUCKY AREA 
_ SHOWS GREAT INCREASE 


Frankfort, Ky., Jan. 29.—The list- 
ing of automobiles in this state 
during 1928 discloses to the state 
tax commission that there is no 
business in eastern Kentucky that 
shows such marked increase as the 
automobile business. Harlan county 
is given by the tax commission as 
an illustration of the rapid growth 
of this industry in the mountains of 
this state. 

In 1922, according to the commis- 
sion, Harlan county had seventy- 
three motor vehicles, with a total 
assessed valuation of $28,020. At 
showed that the dealer organization | this time the Ford was the principal 
had increased 31.5 per cent.; sales|car in the county and the Harlan 
in the comestic market increased | Automobile Company the only ga- 
38.8 per cent.; truck sales increased|rage of any note. These figures 
422 per cent.; export business in-| give each car a valuation of $396.16. 
creased 42 per cent.; factory wages|In six years the number of vehicles 
at the Leaside plant increased 49|has increased to 4,405 licensed cars. 
per cent. : Not only is the-Ford still popular, 

Other speakers of the evening in-| but there are many other cars, such 
cluded A. E. Phipps, head of the | as the Chrysler, the Nash, the 
Canadian Bankers’ Association, and | Buick, the Cadillac, the Lincoln, 
general manager of the Imperial | 
Bank, who told of the sound finan-/|rolet and the Pontiac. 
cial position of the Durant Com-/is hard to find any make of car 
pany; C. W. Buchanon, president |that is not in use here. 


This company comes to the Chi- 
cago show with a complete line of | 


springs and tubular automobile 
bumpers and fender guards for the | 
1929 model automobiles. The bump- | 
ers are made of high carbon spring 
steel in attractive designs, to har- 
monize with the new lines of the 
1929 bodies and may be had in as- 
sortments of single, double or triple 
bars. All bumpers are designed for 
a maximum of protection and resili- 


Canadian Durant 
Dealers Convene 


Toronto, Jan. 29.—With close to a 
thousand dealers from all parts of 
Canada—from Glace Bay, N. S., to 
Victoria, B. C.—in attendance, the 
annual Durant Dealer Organization 
convention held here recently, was 
the most successful in the history of 
Durant Motors of Canada, Ltd., ac- 
cording to H. P. Gilpin, export man- 


Phil J. Duggan, sales manager, 
was chairman of the banquet held 
in the King Edward Hotel Wednes- 
day evening. Roy D. Kerby, re- 
cently elected a director of Durant 
Motors, Inc., was one of the speak- 
ers. He outlined the sound progress 
of the Durant company in Canada. 
Comparisons between 1928 and 1927 





George Mitford, advertising counsel | this time is not lesg than $600, or a 
for Durant Motors of Canada. {total of $2,743,008, 


plied free with orders for more than | 


;er, a carboy rocker truck, a post | 
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N. J. Public Service 
Making Tests for 
New Motor Fuel 


Newark, N. J., Jan. 29.—Public 
Service Co-ordinated Transport 
has been working more than a 
year on methods for the utilization | 
of oil fuel other than gasoline, it | 
has been learned. Experimenta- 
tion has gone to the point where 
one method is being tried out on 
a bus in actual operation. 

Four methods are being worked | 
on, it was stated by Matthew R. | 
Boylan, vice-president in charge of | 
operation, with some uncertainty at | 
present as to which one ultimately | 
will prove the most economic and 
efficient. 
| The method now being tried out 
}on a bus is utilization of both gaso- 
| line and fuel or ordinary furnace oil. 
| By this means the gasoline is used 
}until the engine becomes heated, 
| then, through automatic thermostatic 
control, the fuel is shifted to the 
|furnace oil. Should the engine be- 
come cool again, there is an auto- 
|matic shift to gasoline. So auto- 
|matic is this change the operator 
|is not aware of it. 

A second method is for the com- 
plete use of furnace oil, w.th no 
gasoline. A third method is to use 
a fuel which will be between the 
refinement of gasoline and furnace 
cil, while the fourth method is the 
japplication of principles of the| 
Diesel eng ne to the ordinary auto- 
mobile engine. 

“There is nothing new so far as 
we are concerned,” declared one of- | 
ficial of the company, “in the an-| 
nouncement from Philadelphia that | 
the bus company there is planning | 


| utilization of an oil cruder than gas- | 








| 
| 


| 


oline. Experiments have been car- 
ried on for more than a year along | 
| difficulties have been met 
|solved. Others remain to be worked 
out. It is too early now to state 
| how the problem will be worked out 
| 
| 
| - 
1928 Car Sales i 
ar saies In 
Louisville Up 42% 
oulsville Up 42% 
| Of new car sales in Louisville and 
| Jefferson county have just been 
con.pleted, and the figures for 
| 1928 show 9,618 cars, or a gain of 
1927, a 42.6 per cent. increase on 
the year's business. 
In December a total of 569 cars | 
December of 1927, a gain of 309 
'cars, or 118 per cent. 
Every month of the year showed | 
a gain, without exception. The in- | 
| priced field, as Cadillac, Packard, 
|La Salle, Hupmobile, Graham- 
|Paige, Marmon, Pierce-Arrow, Wil- 
ilys-Knight and Chandler were all 
| increase. 
The bulk of the gain, of course, | 
| was in sales of Fords, with Chevro- | 
| let showing a nice increase, along 
|sex and Oldsmobile, as well as | 
| Erskine. 
| Buick, Auburn, Studebaker, Reo, | 
| Oakland, Nash, Hudson, Franklin | 
would indicate that sales were better | 
jin high-priced and low-priced cars | 
; than in the medium-priced, with but | 
|few exceptions. Counting in De} 
| ganization cars were about even. 
| = 
PLAN BIG ADDITION TO 
NIXON NITRATION PLANT) 
New Brunswick, N. J., Jan. 29.—A | 
Nixon Nitration Works at Nixon, | 
N. J.. for the manufacture 
| casein, a substance 
|and used in non-shatterable glass 


jthat line by our engineers. Some} 
| ultimately.” 

Louisville, Ky., Jan. 29.—Totals 
| 2,875 cars over the 6,743 sold in 
was sold, as against 260 cars in| 
|creases were not all in the low-! 
j}ahead. Dodge showed a substantial 
| with Pontiac, Whippet, Durant, Es- | 
and Chrysler were behind, which | 
| Soto and Plymouth, the Chrysler or- 
large addition will be built to the| 
| for automobiles. The new construc- 


tion will cost $150,000 and employ- | 


| ment will be given to 100 persons. 


| dustries, Inc.’ 
|} When the new units are com- 


| production of casein in this sec- 


‘Casein is manufactured on a lirge 
scale in Germany and Englane 


and | 


| The new product will be manufac- | 
tured by a subsidiary of the Nixon | 
| Nitration Works, the Fechmont In- | 


| 


| 
| 


of | 
for celluloid | 


| 


| 
} 
| 
| 
| 
| 
| 


The aver- | tion will take place, according to the | 
of the Rotary Club of Toronto, and | age value of the cars found here at/| officials of the Fechmont Company. | 








Automotive 
Engineers 


You are cordially invited 
to visit the Pines Auto- 
matic Winterfront Dis- 
play at Room No. L-6-8, 
the Congress Hotel, dur- 
ing the automobile show. 























Illustrating the'Chrysler 75 with 
built-in Pines Automatic 
Winterfront 


Pines 
Automatic 


Winterfront 


is now built-in 
equipment on the 
following cars 


e 


HUPMOBILE 8 
CHRYSLER 75 
CHRYSLER IMPERIAL 
DODGE SENIOR SIX 
STUTZ 
GARDNER 130 
PIERCE-ARROW 
PEERLESS 
WILLYS-KNIGHT 
JORDAN 
STEARNS-KNIGHT 
GRAHAM-PAIGE 
LOCOMOBILE 


¢ 


THE PINES 


the Wolverine, the Dodge, the Chev- | pleted, which will be late in the) WINTERFRONT COMPANY 
In fact, it| spring, the first attempt in the 


408 N. Sacramento Blvd. 
CHICAGO 
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Graham-Paige Dealers From 





| 


1 
a 


Sparks From the Show 


she apparently does not mean may- | universally characterized by a ca- 


| Pacity for long and hard work. Por) knudsen to take off that hat long| 


be. The first seven stories of the | example, Joe Fields of Chrysler Mo- | 


new building are occupied by the) 
club and by the Inter-Insurance Ex- 


change. 


A feature of the touring bureau 
is the map of the United States, 
19 by 29 feet, which traces the routes 
of nineteen transcontinental high- 
ways that are available to motorists. 


. * 

Robert C. Graham, president of 
Graham-Paige Motors Corpora- 
tion, is on record to the effect 
that American pre-eminence in 
the automotive industry is dis- 


tinctly traceable to the suppert of | branches of administration. And he | Roscoe, just to mention a few. And 
| has the reputation of being the orig- 
}inal Missourian when it comes to/ that of Pritchard comes at once to 


the daily newspaper. Thank you, 
Mr. Graham, in the name of Au- 
tomotive Daily News, which has 
surely played its part in chronic- 
ling the industry’s 
pointing forward to its still greater 
development in the future. 


* . cs 


ecutives. 


Beiic 


|In point of actual detail handled—| group, too, about the classy names 
| and remembered—it is probable that | that are owned by some of the in- 
|Mr. Fields is almost unique among | dustry’s 
| principal executives of the industry.|/them are such impressive ones as 
|He personally 


history and | 


| personal staff busy every minute, in| for the first list carrying the com- 
the matter of traveling at the pace| plete names and connections of the 
Sitting in one of the cl&bs with aj he sets. At home or on the road | thirteen 
group of automobile men, the con-/| he plugs away at what he is doing. 
versation turned on the working; Mr. Knudsen’s hard felt hat is a 
habits of some of the industry’s ex-| familiar sight to the public. But 
It was generally agreed; when he is 


Middle West at 


rogers rs . 583 Z S: 
= 323 es 3 a 
pe . 


% 








the “Fedora” variety. This is al-| 
most like the helmet of Navarre. It| 
strikes the attention at once. Not} 
very long ago, in connection with} 
the difficult matter of getting =-| 
. Knudsen to sit for a photograph, 
by the gossips that they are almost | it was noted that the photographer 
|had to do some selling to get Mr. | 


tors is a glutton for labor. He gets| enough for the picture to be cn 
on the job early, hammers away at! 4 be mye at aan 
what he is doing, and frequently | » ae 4 k 
leaves the plant "hours after the | removed just long enough to ta e| 
| the second photograph, but it stayed | 


“white collar” gang has gone to/ <7. 
7 : : , within reach and went triumphantly | 
what its members consider a well | pack into its normal sition as 


earned rest. It is characteristic of | . 

Mr. Fields that he prefers to work | 5007 as the ae _ — 
in his shirt sleeves, and with. the; 
sleeves rolled up above the elbows.| There was some talk 


} 


in the 


leading lights. Among 
examines, digests,| Alvan, DuBois, Courtney, Waldo, 
initials and carties in his head a| Wilmot, Ward, Emerson, Ross, 
mass of memoranda covering many | Howard, Stewart, Horace, Leroy and 


|} when it comes to middle names, 
being shown. |mind, to say nothing of double- 

W. S. Knudsen, Chevrolet's presi- | barreled initials. ° 
dent, has achieved an earned repu-| A prize of a Model T Ford, in 
tation as a worker. He keeps his|bang-up good condition, is offered 


first names mentioned 
above. Contestants are invited to 
address their communications to the 
conductor of this column, care of 
Grant’s Tomb, New York city. 





in the privacy of his 
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WAHL-TWO-WAY HYORAULIE 
SHOCK -ABSORBERS 





fe) 


With all motordom centering its attention on greater riding comfort—with car buyers 
everywhere demanding it—and car builders bendinz every effort to provide it— 


THE NEW FRANKLIN and 
THE GREATER HUDSON 





The simple, compact and 
reliable Wahl Two - Way 
Hydraulic Shock Absorber 





° ° 





HAVE 
MODERNIZED 
RIDING 
COMFORT 





own office, he sports a soft hat of| 








have adopted WAHL TWO-WAY HYDRAULIC SHOCK ABSORBERS as standard equipment. 


More and more motonsts are buying Wahls for installation on their present cars. Such increasing 
preference on the part of motor-car builders and buyers affords concrete proof of Wahl superiority. 


Distributors and Service Stations write for our Profit Proposition 


THE WAHL COMPANY 


1840 Roscoe Street Chicago, Illinois 


a 





Chicago Show L 





| Show Sidelights 
From Chicago 








Chicago, Jan. 29. — The most 
pretentious of the private exhibits 
is that of the General Motors at 
the Stevens Hotel. Almost a hun- 
dred units of the General Motors 
family are on display in the bril- 
liant setting of the grand ball- 
room and in the large exhibition 
hall in the basement of the hotel. 

A small army of more than 200 
salesmen are engaged extolling the 
virtues of La Salle, Oakland, Chev- 
rolet, Buick, Pontiac, Oldsmobile and 
General Motors trucks. : 


L. W. Cahill, assistant manager of 
the Chicago Chevrolet branch, 
pointed out the suitability of the 
Stevens for private display purposes. 
“Without wishing to be disparaging 
to the other private exhibits, our 
arrangement insures prospects and 
visitors the maximum of comfort— 
no elbowing and crowding will oc- 
cur here unless we are stormed with 
visitors.” 

A private showing of the Marmon 
Motor Company's newest product, 
the Roosevelt Eight, is offered at the 
Auditorium Hotel. 

Hundreds of dealers have visited 
the exhibit, and many accounts have 
already been signed, officials report. 

George M. Williams, president of 
the company, will arrive today. 


uncheon Monday 





(Ph 


xto by Kaufmann and Fabry) 
Motor Company private exhibit at 
the Congress Hotel is drawing a 
great deal of favorable comments to 
the throngs of visitors. The blue 
| room, richly garbed in orange and 
| black, provides an attractive setting 
| for the latest Chrysler products. 


Obituary Notes| 


DUNCAN G. STANBROUGH 

Detroit, Jan. 29.—Duncan G. Stan- 
brough, a prominent name in the 
automotive field, died today at his 
| home here. He was 50 years old. 
| Mr. Stanbrough was assistant to 
| Walter Briggs, chairman of the 
| board of the Briggs Manufacturing 
| Company, and was head of the Le 
Baron Custom Body Division of the 
| concern. 
| Por ten years Mr. Stanbrough was 
civilian superintendent of the Nor- 
folk Navy Yard. During the World 
War he was manager of the truck 
division of the Packard Motor Car 
Company here, and later was gen- 
eral superintendent of Packard 
plants. 


WILLIAM C. NONES 
Louisville, Ky., Jan. 29.—William 
| Carrier Nones, 83 years of age, re- 
| tired, and former president of the 
|Kentucky Wagon Manufacturing 
|Company, Louisville, as well as 
builder of the first known commer- 
cial vehicle of the power-driven 
type in Kentucky, died Friday 
| morning at St. Joseph’s Hospital, 
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The attractiveness of the Chrysler following an operation. 
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RE you as conservative as 
John N. Willys? 

He predicts a 5,000,000 car 
sale in 1929. ’ 

Colonel Ayres of the Cleve- 
land Trust estimated 7,000,000. 

But even 5,000,000 is a mil- 
lion more than the 4,000,000 an- 
nual consumption figure practi- 
cally standardized for the past 
6 years. 

Where are you going to find 
a MILLION new buyers in 1929? 

This advertisement offers no 
plan for market conquests in 
Copenhagen, Mombasa or 
Hong Kong. 

It points out, however, a 


new market, GREATER IN DI- 
MENSIONS than all the cities 


of Europe, Africa and Asia, 
combined! 

- Anew marketwithDOUBLE 
the per capita INCOME, 
WEALTH and STANDARD 
“OF LIVING of any city in the 
Eastern hemisphere! 

_ A new market that can un- 
derstand the sales appeals, 
enjoy the freight rates and 
use the service facilities of 
New York, Des Moines and 
Seattle. 

For this wew market is 
an AMERICAN market. It 
amounts to 65 percent of all 
the families in the country. 
Its buying power has jumped 
53 percent since the days of 
the war. 

It is the SOCIAL-OCCUPA. 
“TIONAL stratum of our popu- 
lation known as the WAGE- 
EARNERS—AND THEY HAVE 
RARELY READ THE MAGA- 


ZINES THAT CARRY YOUR 
BEAUTIFUL ADVERTISING! 


So far as most of this 65 
percent Wage-Earner stratum 
of America is concerned, you 
might NEVER have been a mag- 
azine advertiser at all! 

These families make more 
money in many casesthan your 











will you find 
a Million 
New Buyers? 


own office force. They are the 
major consumers of washing ma- 
chines, radios and vacuum clean- 
ers. They can better afford a car 
than many doctors, lawyers and 
advertising men. 


BUT THEY DON’T LIKE 
THE MAGAZINES THAT YOU 
LIKE. They want literature’s 
Love, Romance and Adventure, 
but they want it dished up ina 
SIMPLE, ELEMENTARY literary 

















John N. Willys, who predicts a 5,000,000 car production for 1929 
« «Consumption for the past 6 years has averaged around 4,000,000. 


technique that they can easily 
understand! 


They want True Story, which 
is the ONLY major magazine 
concentrating its circulation in 
the newly prosperous Wage- 
Earner market. 

True Story’s readers are as 
substantial as the market that 
they represent. They are, for 
the most part, hard working 
HUSBANDS and ambitious 
WIVES. 40 percent OWN the 
homes they live in. 50 percent 
ALREADY have cars in their 
garages—are ready to be told 
about the wonderful new mod- 
els on which your engineers 
have spent so much time. 


And they pay more money 
on thenewsstandsfor“the only 
magazine they read” than do 
thebuyersofall five“women’s” 
magazines, 772 total! 

With a million extra cars to 
move this year, can you af- 
ford to IGNORE True Story’s 
2,000,000 families? 

Although you may use 44 
major magazines, you cannot 
reach them to any appreciable 
extent without True Story. 

Keep full schedules in the 
same magazine lists that you 
have in the past, if you will. 
Continue to duplicate your 
magazine advertising 2, 3 and 
4 times to a home in the old 
35 percent market, if you can 
afford to... . But ADD to 
your sales potentialities the 
2,000,000 prosperous, Wage- 
Earner families that your mag- 
azine Campaigns can reach 
ONLY through True Story.| 

Get hold of the facts and 
figures now. Jot your name 
and address down on the mar- 
gin below. Mail it in to True 
Story, Graybar Building, New 
York City, today. You owe 
that much, at least, to your 
1929 sales problem. 
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DURANT 


A Statement By 
FREDERICK J. HAYNES 


After thoroughgoing investigation 
by the new management, we are 
now able, without reservation, to 
express publicly our mature and 
unqualified approval of the new 


DUKANT line of motor cars and 


trucks. 


We have compared and contrasted 
their advanced engineering features 
with other cars and trucks in their 
price fields and the entire line stands 


out impressively as of unusual value 


and desirability. 


DURANT MOTORS, INC. 


ed 
PRESIDENT 



































